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ANOOAZEIX

Ap1Bu. 6586

‘Eykpion tpomomoinong tng um’ ap. 3093/
27-12-2021 (B’ 6704) ané@paong TG ZUyKARTOU
OXETIKA LE TOV ECWTEPIKO KAVOVIGHO AElTOUp-
yiag tou MNpoypdppatrog Metantuylakwv Xmou-
Swv tou TuRpatog AtolknTiknG EmotAung kai Te-
Xvoloyiag Tng ZXoArn¢ OIKOVOUIKWY Emotnuwy
Tou Mavemotnuiov Autiki¢ Makedoviag pe Tit-
Mo «HAektpoviKO Emixeipeiv kat Wn@laké Mapke-
TIVYK» WG TTPOG 1o ApOpo 5.

H ZYTKAHTOX
TOY MANENIZETHMIOY AYTIKHZ MAKEAONIAZ

‘Exovtag unoyn:

1. To m.6. 92/2003 «18puon MavemoTtnuiov AUTIKNAG
Makedoviac» (A’ 83).

2.Tov v. 3374/2005 «Alac@AAion Tng ToloTNTAG OTNV
avwTatn ekmaideuon. ZUOTNUA PETAPOPAC KAl CUCOW-
PELVONC TIIOTWTIKWV Hovadwy - Mapdptnua Smwuatoc»
(A" 189) kat 16iw¢ Ta apbpa 14 kat 15.

3.To dpBpo 90 tou kwdika vopoBeaiag yia tnv Kupép-
vnon kat ta kuepvnTika 6pyava(m.s. 63/2005 - A'98), To
omoio SlatnpnOnke og loXL Pe TV TIap. 22 Tou dpBpou
119 Tou v. 4622/2019 (A" 133).

4.Tom.8.72/2013 «Metovouaaia TURHATOG, CUYXWVEU-
on Tunuatog Kat idpuon- cuyKpOTNON Kal AVOOUYKPO-
™on xoAwv oto Mavemotruo Autikri¢ Makedoviagy»
(A"119).

5.ToKepdhato T (dpOpa 13-22 «MANEMIZTHMIO AYTI-
KHZ MAKEAONIAZ») Tou v.4610/2019 «Zuvépyeleg MNave-
moTtnuiwv kat Texvoloyikwv Ekmaideutikwy I§pupdtwy
kat hoirég Siatdéelg ekmaidevong» (A’ 70).

6.To dpBpo 80 Tou v. 4957/2022 «Néot Opilovteg ota
Avwtata Ekmaideutika I§puparta: Evioxuon tng mototn-
TaC, TG AEITOLPYIKOTNTAC KAl TNG oUvdeong Twv ALE.L pe
NV Kowvwvia Kat Aotrméc Statageig» (A’ 141).

7.To apBpo 88 map. 1 Tou v. 4957/2022 «Néot Opi-
Covtec ota Avwtata Ekmaideutika I6pUuata: Evioxuon
NG mMoldTNTAG, TNG AEITOUPYIKOTNTAG Kal TNG oVvdeong
Twv A.E.l. pg tnv Kowvwvia kat Aotrég Siatageigy (A’ 141).

8.To apBpo 455 nap. 1 Tou v. 4957/2022 «Néot Opi-
Covteg ota Avwtata EkmaideuTikd I6pUuata: Evioxuon
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NG MoldTNTAG, TNG AEITOUPYIKOTNTAG Kal TNG oVvdeong
TwV A.E.l. pe TNV Kotvwvia kat Aourmég Siatd&eig» (A'141).

9.Tnv miep. 3 Tou apbpou 485 map. 1 Tou v. 4957/2022
«Néol OpiCovtec ota Avtata Ekmaideutikd I6pupata:
Evioxuon Tng molotnTag, TNG AEITOLPYIKOTNTAC KAl TNG
ouvdeonc Twv A.E.l. e Tnv kowvwvia kat Aotrmég Slatd-
Eeio» (A'141).

10.To dpBpo 15 10U v. 4957/2022 «Néo1 Opilovteg ota
Avwtata EkmaideuTtikd I§pupata: Evioxuon Tng mototn-
TAg, TNG AEITOUPYIKOTNTAC KAl TNG oUvdeong Twv AE.L pe
TNV Kovwvia Kat Aotrmég Statageig» (A’ 141).

11.To &pBpo 16 Tou v.4957/2022 «Néot Opilovteg ota
Avwtata EkmaideuTtikd I§pupata: Evioxuon Tng mototn-
Tag, TG AeIToupyIKOTNTAG KAl TNG ouvdeong Twv AE.L pe
TNV Kolvwvia Kal Aotrrég Siatadeic» (A’ 141).

12.Tnv umo otoxeia 18137/21/2023 KON UTTOUPYIKN
anmogaocn «Kaboplopog Twv mpolmoBécewy Kal Tng Ot-
adikaoiag opydvwong Mpoypappdtwy MeTantuxiokwy
Tmoudwv pe pebddoug € amootdoswc Ekmaidevong ota
Avwtata Eknmaideutikd 16pupata (A.E.L)» (B’ 1079).

13. Tov Kavoviouo Mpoypappdtwy MeTantuxiakwy
Kat ASakTopIkWV Zmoudwv tou MavemoTtnuiou AUTIKNAG
Makedoviac.

14. Tov Kavoviopo OXETIKA UE TNV OPYAVWON TNG €K-
nmaidevTiki¢ Stadikaaciag pe pebodoug €€ amooTacewg
ekmaibevonc.

15. Tnv uné otoixeia 137444/Z1/06-09-2019 anopa-
on Tou Ymoupyou Maideiag kat Opnokevpdtwy pe Bépa
«Aloplopog MNputavn Kat TEoodpwy (4) AVTITIPUTAVEWY
Tou MNavemotnuiou Autikii¢ Makedoviagy (Y.0.A.A. 709).

16. Tnv un’ ap. 2457/21-12-2022 (B’ 6737) MNMputavi-
kN Mpdén tou Navemotnuiou Autikic Makedoviag yla
ToV KaBopIoud CEIPAC E TNV OTTOIA AVATIANPWVOULV Ol
AvTimpuTtdvelc Tov Mputavn Kal Tov Topéa euBuvng Kal
EMPUEPOUC APPOSIOTATWY TOU KABe AvtimpuTavn.

17.Tnv ur’ ap. 1529/01-12-2020 amoégaon tng >u-
YKARTou Tou Mavemotnuiov Autiknic Makedoviag «Ka-
VOVIOUOG MeTantuxlakwy Xmoudwv Tou Mpoypdupatog
METATTUXIOKWV ZTTOUSWV Tou TUAMATOC ALOIKNTIKAG
EmotAung kat Texvoloyiag Tng ZxoAng OIKOVOUIKWV
Emotnpwv tou Mavemotnpiov Autikng Makedoviag,
pe Titho «HAektpovikd Emiyelpeiv kat Wnelakd Mdapke-
TIVYK» (B’ 5429), 6TIW¢ TpOoTTomoliOnke Ye tnv um’ ap.
3093/ 27-12-2021 (B’ 6704) amd@aon NG ZUYKARTOU
Tou Mavemotnuiou Autiking Makedoviag.
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18. Tnv amdé@aon tng ZuvéAeuong Tou Turpatog At-
olkNTIKAG EmoTtriung kat Texvoloyiag otnv un’ ap. 17/
30-06-2023 cuvedpiaon.

19.Tn BeTikn €l0riynon Tn¢ Emtpomnric Metantuxlakwy
Ymoudwv tou Mavemotnuiov Avtikig Makedoviag (ur’
ap. 40/06-07-2023 cuvedpiaonc).

20.To anmdéomacpa mPAKTIKOU TNG ZUYKARTOU Tou MNave-
moTtnuiou Autikng¢ Makedoviag (un’ ap. 189/ 06-07-2023
ouvedpiaong).

21.To yeyovog ott amo Ti¢ Statd&elg TG and@aong
autn¢ dev mpokaleitat Samavn &1¢ BAPOG TOU KPATIKOU
mpoUmoAoylopoU, amo@aciel TNV €yKplon TPOToToin-
ong, w¢ mMpo¢ To dpBpo 5, Tng um’ ap. 3093/27-12-2021
anmdéeaong TG ZUYKANTou Tou MNavemotnuiou AUTIKAG
Makedoviag «Kavoviopog MeTamtuyiakwy Zmoudwv Tou
Mpoypdupatoc Metamtuylakwy Xmoudwv Tou TUAUATOC
A0IKNTIKAC EMoTAUNG Kat Texvoloyiag Tng ZxoAng Ot-
KOVOMIKWV Emotnuwv tou MNavemotnuiov Autikig Ma-
kedoviag, pe titho “HAektpoviko Emixeipeiv kat Wneilako
MdapkeTivyk”» (B'6704), w¢ €€NG:

APOPO 1
ANTIKEIMENO- XTOXOI IMTPOIrPAMMATOX

To Tunpa AoiknTikig Emotiung kat Texvoloyiag Tng
Y xoAi¢ Oovoukwv Emotnuwv Tou Mavemotnpiou Au-
TIkAS Makedoviag, Aertoupyei Mpoypaupa Metanmtuxla-
Kwv Zmoudwv (MMZ) ue titho: «HAektpoviko Emixelpeiv
Kat Wnolakd Mdpketivyk». To TIMZ éxel wg apetnpia Tig
TTPOKANCELC TOU 210V alwva, e BaoIKn TAPAUETPO TNV
au€avopEeVn aVTAYWVIOTIKOTNTA OTIG CUYXPOVEG ETTIXEL-
PNOEIC KAl TOUG OPYAVIOHOUG 0TO EUPUTEPO TIAAICLO TOU
S1e6voU ¢ KOIVWVIKOU, OIKOVOUIKOU, BECUIKOU, TTOAITIKOU
Kat TTOAITIOUIKOU TIEPIBAANOVTOC, KABWC KAl T cUyXpovn
EMOTNUOVIKN), TEXVOAOYIKN €€€NEN Kat Slevpuvon Tou
ETTAYYEAUATIKOU XWPOU O€ CUVAQPELD JIE TA OAOEVa El-
@avi{éueva {nTuaTa Kal TIG amattioEelg TS YNPLOKAS
emoxne. Mo ocuykekpiuéva, To NMME €xel WG avTiKeipevo
Vv mapoxn ekmaidsuong, vPnlou emmédou, o€ oLY-
xpova {NTApaTa Katl Bepatikd media Tou NAEKTPOVIKOU
ETIXEIPEIV KA TOU YNPLAKOU PAPKETIVYK.

E181kdTEPQ, OKOTIOC TOU LETATITUXIOKOU TIPOYPAMUATOS
€ival n mapoyn TWv amaPaitnTwy, A0V, YVWOEWV Kal
Se€lotiTwy yia Tnv emtuxr avantuén kat umootripién
EMYEIPNUATIKOTNTAG BaCIOpévn oTNV TEXVOAOoyia Kal
TNV Kawvotoia, mpoo@épovtag mapdAAnia To BéATioTo
OUVOUAOHO TEXVIKWY Kal SIOIKNTIKWY YVWOEWY, aAAd Kal
YVWOEWV PAPKETIVYK, Slapop@wvovTag TNV Tautdétnta
€VOC Amo@oitou Tou Ba gival Ikavog va avtamoKplOel oTIg
AVAYKEC, TOOO TWV ETIKEIPHOEWV 600 Kal TNS SNUOCLAC
Sloiknong otnv Ynelakn emoxr. To mpdypaupa ameu-
BUveTal o amo@oitoug TpitoFabuiag ekmaideuong mou
emOuUUOLV va eEEIBIKEVOOLV TIG YVWOELG TOUG, ATTOKTW-
VTAG pia OAOKANPWUEVN TTIPOCEYYION TWV TIPOKANCEWV
Twv TIME ywa tnv avamntuén de€lotritwy oto olyxpovo
ETIXEIPNMATIKO TTEPIBAANNOV, UE KAIVOTOMA TEXVONOYIKA
epyaheia kat peB6douc. AkOua, OToxeVEL OTNV KAAAL-
€PYELA TNG AVAAUTIKAG OKEYNG YIa TNV AVTIMETWTIION
enikalpwv {NTNUATWY, 1600 010 XWPo Twv TIE Kat tng
NAEKTPOVIKAG ETIXEIPNUATIKOTNTAG OCO KAl TOU Ynpla-
KOU MAPKETIVYK.

APOPO 2
METANTYXIAKOI TITAOI

To MMZ amovéuel Metantuxtako Aimwpua Eidikeuong
oto «HAektpovIko Emixelpeiv kat Yn@lako MApKETIVYK».

H levikr Zuvéhevon Edikng Z0vBeong (MZEY) peta
amd OXETIKN AITIOAOYNMEVN E1O)YNON TNG ZUVTOVIOTI-
KNG Emrtpornnc (XE), prmopei va amo@acicel Tnv avactohr
Aertoupyiag Tou MM yia éva akadnpaiko €toc.

APOPO 3
EIXAFQrH METANTYXIAKQN OOITHTON

3.1. Katnyopieg Ymoyngiwv mou Yymopouv va CUHUE-
Taoyouv oto MMM

310 MMX yivovtat dekToi mTuxIoUXoL THNUATWY Maveri-
OTNMIWV TNG NUESATTC KAl AVAYVWPICUEVWY OHOTAYWY
1OpupdTwy TNG aANoSATTAG, KABWE Kal TTTUXIoUXOL THN-
paTwv TEI Tou amogoitnoav TPV amo Tn CUVEPYELD PE
Ta AEl ouva@oUg YVWOTIKOU QVTIKEIMEVOU.

O ap1Buéc Twv eloaktéwv oto MM yia tnv andktn-
on Metantuxlokol Aimwpatog opileTal KAt avwTtato
oplo og capdvta (40) dtopa kat' €tog. H MXEY o€ e181kég
TEPIMTWOELC (100aBuAoavTEC), YeTA amd artioAdynon
Kal OXETIKH €YKPLON, UTTOPE( VO TPOTIOTIOINOEL TOV ApLOd
TV €l0aKTéWV. Emiong, kad' umépPaon tou mpofAenod-
pEevou aplBuoU eloakTéwy, Ba yivovtal emmAéov dektoi
6001 TTANpoLV TIC TPoUT0BE0EIC UPWVA HE TIC StaTd-
Eeig Tou apBpou 34 Tou v. 4485/2017.

Akopn N FX.E.X. o€ e181KEC TIEPIMTTWOELS, META OTTO AITI-
oA\OyNoN Kal OXETIKN €YKPLON, WTTOPE( VO TPOTIOTTOINOEL
ToV aplOUS TWV EICAKTEWV Kal TOV AplOUS TUNUATWY o€
KABe KUKAO OTTOLSWV.

3.2. YnoPoA aitiogwv amo Ymoyn@ioug

To Noépfplo 1 alwg mpoodioptlduevo kabe £toug
SnuoateveTal otov TUTO Kal 0TV lotooeAida Tou lMNave-
motnuiov Autikii¢ Makedoviag kal Tou TuRuatog, ava-
Koivwon/mpookAnon ekdAwaong evolapépovtog oTnv
ormoia mpoodlopilovtal TOUAAXIOTOV TA TTAPAKATW:

- Katnyopieg mtuxiotxwv/umoyn@iwv mou pmopsi va
KAvouv aitnon sloaywyng oto MM,

-Ta amapaitnTa TUTIKA KOl OUCLACTIKA TTPOCOVTA TWV
uroYn@iwv.

- O tpdmog kal Ta Kpitipta a§loAdynong Twv vmoyn-
plwwv.

- Hugpopnvieg yia tnv urmoBoln Twv oxXeTIKWV Sikalo-
AoyNTIKWV.

Ot artroelg Twv uroPn@iwv umoAaAovTal NAEKTPOVI-
K@, CUN\éyovTal, Kataypdgovtal amd ) lpappateia Tou
MMX kat mpowBouvTal 0T XuvTovioTiky Emtpont (ZE)
Tou [IMX. Ta amartovpeva SikaloAoynTika katatiBetal au-
TOTIPOCWTIWG 1} ATOCTENOVTAL TAXUSPOUIKWG 0TN Mpap-
pateia Tou MMZ. Artrioelg mou &g ocuvodevovtal amd Ta
amapaitnta dikatoAoynTikd r katatiBevtal ekmpéBeopa
(N Nuepopnvia kataBeong MPOKUTTEL Ao TN o@payida
Tou Taxudpopeiov) Sev AapBdavovtat umoyn Katda ) Sia-
Sikaoia emAoyn ¢ Twv umoyn@iwv. H dtadikacia emAoynig
TwV UTTOYPNPiwv OAOKANPWVETAL TOV lavoudplo 1} aAwG
mpoodiopl{OuEVoO.

H I'ZEZ, yetd amd OXETIKNA AITIOAOYNMEVN €lOrynon
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™N¢ ZE, umopei va opioel éva Un eMOTPEQPOUEVO TENOG
OUHMETOXNC Y1 TN LEAETN TOU PAKENOUL TOU UTIOYNPioU
UETATTUXLOKOU POITNTH.

3.3. A§loAoynon artjogwyv vmoPn@iwv

O éAeyxoc Twv SikatohoynTikwv yivetal amd Emtponn
A&lohdynong kat EmAoyng, mou €xet oplotei amo tn MNXEx
Tou Tunuatog, anaptifetat amo: a) Avo (2) Kabnyntég kat

- TNV TPpWTN QAo Yivetal afloAdynon Twv umoPnei-
wVv o€ KAipaka amé 0 péxpt 100 kat kabe umoPn@Log Ti-
OTWVETAI UE GUYKEKPLUEVO aplBUd alooyikwy Hovadwy
(aLp.) auTtAC TNG KAiaKag. Ta KPITRAPLa, avd Katnyopid,
TTOU TTIOTWVOVTAL PE O.l. AVAPEPOVTAL OTOV TTAPAKATW
mivaka. O ouvteAeo TG BaplTNTAg OTNV TPWTN @AoN
givat 70%.

B) éva puéNoc Tou S1oIKNTIKOU TTPOCWTTIKOU Kalt SikatouTal
amolnpiwong ocpwva pe andeaon Tng MNZEX.

H ZuvtovioTikn Emtponr mapalapfavel Tn Aiota ka-
Tataéng Twv umoYn@iwv Kat TNV MPowBei yia éykpion
otn MNXEx.

H a&lohéynon kat n katdrtaén Twv vroPneiwv yive-
Tat amo tnv Emtpornn A§loAdynong kat Emmoyng o Suo

- H 8gutepn @aon mephauPdvel cuvévteuén (Sia
{wong) TWV TTPOKPIVOUEVWV UTTOYNQ{WV EVWTIIOV TNG
Emrtpormc Alohdynong kat EmAoyng. O ouvteAeoTng
Baputntag otn deutepn @don eivat 30%.

H Siadikacia emAoyri¢ kat n Baputnta Twv aflohoyl-
KWV povadwv katd ta 2 otadia emAoyn¢ meptypdpovTal

QACEIC: otov lMivaka mov aKoAouOEi:
EZETASH EIAIKQN NMPOSONTON (70%) MéyIGTOC apIOUOC O,
BaBuog Baoikou tithou omoudwv pe avaywyn o€ dptota 1o 10 (ouvt. Baputntag 2) 20

(M.x: 10x2=20)

ApPIOUOC TTPOTITUXIOKWY HOBNUATWY OXETIKWY E TO AVTIKEIMEVO Tou MMZ
0 pabruata =0 a.p.

1 éw¢ 2 pabnuata =5 a.. 15
3 éw¢ 4 podrpata =10 a.u.
Mapamavw and 4 padrjpata =15 a.u.

Anobedelyuévn CUUUETOXN O€ EMIPOPPWTIKA TTPOYPAMMATO/CEUIVAPLA UE OXETIKO
QAVTIKEIUEVO

KaBolou =0 a.p. 10
1 e€aunvo =5 a.p.
2 e€aunva =10 a.u.

Anodebetypévn yvwon Seltepng £évng yYAwooag omoloudnmote emméSou 10

ANnPOOCIEVOEIG OXETIKEG UE TO AVTIKE(MEVO Tou [TME (péyiotn Babuoloyia to 15)
1 a.Y. avd énpooisuon og TPAKTIKA ouveSpiou

1,5 oLl avd Ke@AAaLo € GUANOYIKO TOHO 15
3 a.u. avd dnuocieuon o€ éyKupa EMOTNUOVIKA TTEPIOSIKA
3 a.u. avd BiBAio | povoypagia

A=ZIONOTHXH KATA TH AIAPKEIA MPOOOPIKHX XYNENTEY=HX (30%) Méyiotog aplBuog a.p.
A&loAGYNoN EVOLAPEPOVTOC YA CUMUETOXH OTo M 15
Aldyvwon IKaVOTATWY EMKOIVWVIAG-WPILOTNTA uTToPngiou 10
Mapouaciaon 8pacTnPIdTNTAC OXETIKNAG pE To MM 5

Meta v éyKplon Kat emMKUpwon TNS AioTag Katata&ng e Toug umoPn@ioug and tn MNZEZ, evnuepwvovTal ol EmTu-
XOVTeC amo tn Mpappateia tou NMME, ol omoiol Ba mp£mel va amavTroouy BeTIKA A apvNTIKA EVTOC TIEVTE (5) NUEPWV.

Me amégpaon Tng XE kal éykpion amod tn MZEZ, ekt Tou aplBuol Twv emAeyéviwy, Ba slodyetal oto MM, éva
ATOMO UE avamnpia KaBwE Kal éva ATOHO TTOU AVIAKEL OTNV KATNYOPIa TWV OIKOVOUIKA Ao0BeVWY, EQOCOV TTANPOUY
TO TUTTIKA KO OUCLACTIKA TTPOCOVTA.

Me tn B€TIKr} TOUC amAvTnon ot uTloPriPlol aTodéxovTal TOUG 0POoUC Asttoupyiag Tou MMI Kat TI avTioTOIKES
UTTOXPEWOEIC. AKOUA, AVAAAUBAVOUV Kal TNV OIKOVOUIKH UTTOXPEWGON KATABOANG TWV OXETIKWV SIOAKTPWY, E TO
TPWTO TUAMA (§60N) AUTAC va KATABANMETAL EVTOC TTEVTE (5) NUEPWV Ao TNV EvNUéPwon Kat armodox TNE mapa-
KoAouBnong Tou MNMMX.

H katdBeon twv d1ddkTpwy yivetal o tpamneliko Aoyaplacpd tou EAKE tou MNMAM, to omoio Ba umodeiel n Mpap-
pateia touv NMMZ. AToSEIKTIKO TNG KatdBeonc (KkatabeTrplo) Ba mpémel va amooTEANETAL (NAEKTPOVIKA 1} EVTUTIWG)
otn lpappateia Tou THARATOC, Tou mapakolouBei kat eAéyxel T Stadikacia. 2to katabetrplo Ba mpémel va paivetal
TO OVOMATENWVULO Tou uioPn@iou Kat n aittodoyia tng katdbeong, yia mapddeiypa «1n d6on MM «HAektpovikod
Emyelpeiv kat Ynolako MApKeTivyk» 1} 6,Tt AAAo umrodeiyOei amd tn Mpappateia Tou MM,
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APGPO 4 2. NpoPAémetal n SuvatdtTnTa HEPIKAC Yoitnong yla
MPOrPAMMA ZIMOYAQN epyalOpEVOUC QOITNTEC KAl Yia pn pyalOpEVOUC QOL-

4.1. Aldpkela, Aopn kat MNepiexopevo Mpoypdppatog

1. H xpovikn S1dpKela yla Tnv amovour Tou Metantu-
XlakoU SimAwpatog 1dikevong opietal og tpia (3) e€d-
pnva omoudwy, Sekatplwv (13) didakTtikwv doudadwv
€kaoTo. O PEYIOTOG XPOVOG POITNONG Kal armoKTNong
Tou MetamtuylakoU Aim\wpatoc Eidikeuong opiletal
o€ Tpia £€Tn M6 TNV EYYPAPN TWV UETATITUXIOKWY POL-
™TWv oto NMZ. Z& mepimTwon S1aKOTNE TN PoiTNoNG
katd 1o A’ e€dunvo ta katapAnbévta Sidaktpa dev emi-
oTpéPovTal Kal N B€on avamAnpwvetal and Tov MPWTo
emAayévta/ovoa. lNa v amokTnon tou Metantuyiakou
Aim\wpatog Eidikeuong o HETAMTUXIOKOC @oItnTAC Ba
TIPETEL va TTAPAKOAOUBOEL Kal va eE€TACBE( eMTUXWC
o€ O\a Ta pabnuata Kat va EKTTOVROEL EMTUXWCE TN Ot-
TAWUATIKA Tou gpyacia. H mapakoAouBnon kat e€€ta-
on TwWV pabnuatwy yivetat ota e€dunva A’ kai B Katd
TN S1dpKela Tou I €AUrivou O PETATITUXLIOKOG POITNTHAG
uTToXPEOUTAL VA CLUYYPAYEL TN SUTAWUATIKY TOU Epyaoia,
e@boov £xel e€eTO0OEI EMTUXWC 0€ OAA TA HAOUATA TWV
SV0 MPWTWV EEAURVWV.

Tég, mou N Sidpkeld Tng dev umopei va unepPaivel To
Sim\doto tn¢ didpkelag goitnong. EmmAéov, umopsi va
TaPEXETAL KAl N SuvatdTNTA TTPOCWPIVIG AVACTOANG TWV
omoudwv Tou Sev umepPaivel Ta Suo (2) ocuvexdueva
e€dunva. Ta e€aunva avaoToARg TS POITNTIKAG IO1OTN-
Tag eV TTIPOCUETPWVTAL OTNV TTPORAETOUEVN AVWTATN
S1dpKela KAVOVIKAE poitnong.

3.Me npotaon tng MNZEX tou TP HATOG UMOpPEi va Yivel
QAVOKATOAVOUH TWV HaBNUATWY, EQV XPELAOTEI.

4. Ta urmoxpewTIKA padrupata duvatat va mephapfd-
vouv BewpnTIKN Kal epyaotnplakn Sidaockahia.

5.To petantuxiako dimwua idikevong (MAE) amo-
VEUETAL PETA TN CUMMANPwon evevvta (90) ECTS
(European Credit Transfer System), cUp@WvaA PE TO 1OYU-
OV EUPWTTATKO CUOTNUA PETAPOPAG KOl CUCGCWPEVONG
TMOTWTIKWY HovASwV.

AvaAuTikd, n Sopr| Tou TTPOYPAUUATOC HaBNUATwWY
Tou MetamtuxlokoU AmAwpatog Eidikeuong éxel wg
akoAoVOwC:

. . Katnyopia MOTWTIKEG
ATA Tithoc MaBrparoc Mabnuatog Movadec ECTS
Mabnuata A’ E€aurivou
1 Alayeipion Texvohoywwv NMAnpo@opikig kat Emkovwviag (ICT YroypewTIké 75
Management)

Ynolakd MdapkeTivyk Kat MApKeTIVYK KotvwvikAg AlKTOwong .

2 (Digital and Social Media Marketing) YMOXPEWTIKO 73

3 Y xeSl00M0¢ Kat Avgnru&n _AlaélKTuava Egapuoywv (Web YTOXQEWTIKG 75

Application Design and Development)

‘Epguva Ayopdg kat Emotriun Aedopévwy | .

4 (Market Research and Data Science |) YTOXPEWTIKO 75

Z0voho Motwtikwv Movadwv A’ e€aunvou 30 ECTS
. . Katnyopia MotwTikéG
AIA Tithoc Mabripatoc Mabruatog Movadeg ECTS
Ma6rjpata B’ E€aprjvou

HAektpoviko Eumopio kat Wnetakég Ayopég .

! (E-Commerce and Digital Markets) YTIOXPEWTIKG 75

T1patnyikn HAektpovikng Emixeipnong kat Wneiakou
2 MdépkeTivyk YTTOXPEWTIKO 7.5
(E-Business and Digital Marketing Strategy)

Avamtuén kat Xpnuatodotnon Epywv HAekTpovikoU .

3 Emyelpeiv (Developing and Financing an E-Business Project) YTOXPEWTIKG 73
‘Epeuva Ayopdg kat Emotriun Aedopévwy I .

4 (Market Research and Data Science Il) YTOXPEWTIKO 75

ZUvoho MotwTtikwv Movadwy B’ e€aprjvou 30 ECTS

I"e&apnvo
Metamtuylakn Epyacia (MSc Thesis) 30
>Uvoho Motwtikwv Movadwv NV 90
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Omoladrimote aAhayr Tou TTPOYPAUUATOC OTTIOLS WV Kal
AVOKATAVOUN TWV Habnudtwy ota e€dunva Ba eykpive-
TAl JE ATTOQACELG TV appodiwv opydvwy Kal Ba evow-
MOTWVETAL 0TOV KAVOVIOUO UETATITUXIOKWY OTTOUSWV.

H I'ZEX umopei va amo@aciosl Tnv avaoToAr Aeitoup-
yiag tou MM yia éva akadnuaikod €1oc.

APOPO 5
AEITOYPTIA MPOrPAMMATOX XMOYAQN

5.1. NMapakoAouBnon Mpoypdupatog Zmouvdwv

H &idaokalia Twv pabnudtwy Ba mpayupatomnoleital
UE ouyxpovn €€ amooTAoew  ekmaideuon g TOCOOTO
90% kat S1a {wong o TocooTtd 10%.

H mapouoia Twv @oItnTwv ota pabruata gival umo-
XPEWTIKK KAl YIO AITOUC{a O€ TOGOOTO HEYOAUTEPO TOU
30% Twv wpwv Sidackaliag og KABe pABnua n Zuvto-
vioTikr) Emtponn tou NMMX amogacilel yia Tov Tpoémo
avaminpwong, 6nw¢ mpoBAémetat otov Kavoviouo Me-
TATTITUXIOKWV ZTTOUSWV.

5.2 XpovIko¢ Mpoypauuatiopds Madnudatwy

Ta padnuata Ba mpayuatomotlovvtal otnv Koldavn,
kata mpotiunon Mapaokeun, Zapato kat Kuplakr, oto
KTiplo TG ZXoAn ¢ Otkovouikwv Emotnuwy tou Mavemni-
otnuiou Autikng Makedoviag.

5.3. Ymoypewoelc Qoltntwv

Ol HETATTTUXLAKOI QPOITNTEC TTOU YivovTal SEKTOI 0TO
MNMMZ givar unmoxpewuévol:

- Na mapakoAouBouv ta pabruata Tou 1oXVoVToC TPo-
YPAUUOTOG OTIOUSWV.

- Na o€Bovtat Kal va Tpouv TIC amo@ACEL TWV 0pYa-
vwv Tou MM kKabwc kal Tnv akadnuaikry SeovtoAoyia.

- Na ™ @oitnon oto MM anarteitat n kataBoin &i-
SAKTPWVY, O€ NUEPOUNVIEC EYKAIPWE YVWOTOTTOINMEVEC,
TO OTTOi0 AVEPXOVTAL 0TO GUVOAIKO TTOG0 TwV 2.500 vpw
(1000 eupw pe TNV évapén tou A’ e€apnvou kat 750 eupw
pe v évapén tou B’ kat " e€aprjvou). e mepintwon Si-
OKOTINC TNG poitnong Ta katapAindévta Sidaktpa dev
EMOTPEPOVTAL

5.4. E€s1doeig kal BaBuoloyia Qorrntwv

H aflohéynon Twv @ottntwv yia Kabe pdbnua yivetat
amo tov S18AoKovVTa HE TOV TPOTIO TTOU O (510 €xEl opi-
oelL Tplv and tnv évapén Twv napaddoswv (e€€taon/
gpyaoia/n kat cuvéuaouog avtwv). H a§lohdynon Twv
emdboewv Toug yivetal pe Baon TV KAipaka 1-10, evw
untdpxel n Suvatdtnta akpifelag kat o éva dekadiko
ynegio.

O @oItnTAE Mov amoTuUYXAVEL OTIC EEETATEIG HaBrua-
Tog/mapdadoon epyaociag emavalapPBdvel tn dtadikacia
e&€taong/mapadoong epyaciag tov MApTio 1 aANwWE
npoodiopllopevo kKABe éTouc.

Ot petantuyiakoi gpottntég Tou NMMY pmopouv va (n-
Tioouv TNV avaBabuoldynor TouC O CUYKEKPIUEVO
pdaOnua énerta amd SUo ouveyeic amotuxieg/Slapwvia
otnVv Babuoloyia kat €xouv To Sikaiwpa va ameubuvo-
vtal o€ TpiueAn Emrpornr, n omoia Ba opiletal amd
I'2EZ e181kd yla tn ouykekpiuévn mepimtwon. H TpiueAng
Emtponn Ba e€etalel To Oépa kai Ba elonyeitatotn MNZEL,
n omoia Ba AapBdavel kat Tnv TeEAIKN anodgaocn. Ztnv Tpl-
peAA Emtporr Ba cuppEeTEXEL KAl 0 SI6A0KWY KABNyNnTNg
0 ommoiog Kal BaBuoAdynoe To uddnpua.

O1 816daokovTeg umtoxpeolvTal va ekdidouv Ta amoTe-
Aéopata Twv e€€TACEWV-YPATITWY EPYACIWV 0TA Hab-
MaTd TOUG TO apyOTEPO O TPLAVTA (30) NUEPEG amd TNV
mapddoon epyactwv/Sie€aywyn eeTacEWV.

5.5. A loAoynon MaBnpdatwy Kat AlSackovTwy

MeTtd TNV oAoKARpwaon evoC LOBAUATOC Ol UETATTTU-
XlaKoi gpottnTég kahouvtal ry Suvavtal va alohoyrioouv
TO MABNUA Og NAEKTPOVIKO EPWTNUATONOYIO (SloTiOe-
Tat otov lototomno Tng MOAIM tou MAM: https://modip.
uowm.gr/fe/).

5.6. Aladikaoia Ekmévnong Armiwpatikig Epyaciag

O1KaBnyntéc mou dibdokouv oto MM kat evdiapépo-
vtat va avaldpouv SUTAWUATIKEG EpYATieg KOIVOTTOIOUV
NoTa pe Bépata SIMWUATIKWY EPYACIWV TTOU evOIAQE-
povTal va avaldBouv/mpoogépouv. H MXEX kaBopilel
Tov ap1Bud Kat Ta ovopata twv Sidackovtwy mou Ba
avaldfouv SIMwUATIKES epyaciec. ZTnv apyxn tou I
€€AUAVOU O PETATTTUXIAKOG POITNTIAG, KAl EQOOOV EXEL
OAOKANPWOEL EMTUXWCE Ta Hadrjuata Twv Svo e€aunvwy,
TIPETTEL VA ETOIPACEL £VA TIPOKATAPKTIKSG 0X£D10 €peuvag
yla tTnv eKmmovnon TnG SIMWPATIKAC Epyaciag Kat va -
Aé€el emPBAEMOVTA KABNYNTH UE TN CUUPWVN YVWUN TOV,
o0 omoioc €ite avrkel otoug Siddokovtec oto NMMX 1} o€
e€wTEPIKOUC oLVEPYATEC (KaBNyNnTEC TOU TUAMATOC, TNG
YxoAn¢ Okovouikwy Emotnuwv kat Kabnyntég aMwv
Tunudtwv og EANada kat e€wtepikd). H amodoyn tng
POTACNG yla €peuva YIVETAL PE KPITrpLa TN CLVAPELQ
TOU B£PATOC YE TO PETATTTUXIAKO TTPOYPAMMA, T CUM-
BoAr| o avapevoueva o@ENN KAl TA OTOIXEID TTPWTOTU-
TG OTNV TTPOCEYYION KAl TO YVWOTIKO AVTIKEIUEVO TOU
EmpAémovta KaBnyntr. H Stmdwpatikn epyacia pumopei
va UTTOBANNETAL KAl 0TNV ayYAIKR YAWOOQ, O€ cup@wvia
pe tov EmpPAénovta Kabnyntr. O EmPBAEnwv Kabnyn-
TG HE TO TIEPAC TNG EMTUXOUG UTTOoTHPIENG AdpBAvel
amolnuiwon yla tnv mapakoAolBnon t¢ SIMAWUATIKAG
epyaociac. Ta urtolourma pHéAN TNG TPIMENOUC ETIITPOTING
Sev amolnuiwvovtal. Ma LETATTTUXIOKEG EPYATIES TTOU
Oev ohokAnpwvovtal dev katafdietal amolnuiwon.

H amodoxn tng mpdtaong ya ekmévnon SumAwpatl-
KA epyaciag emKkupwvetal and tn Mevikn Zuvéleuon
Edikr¢ 20vBeon¢ Tou TUARATOG, N oToia TauTtdxpova
opilet kal Ta aAa 600 péNN TN E€etaoTikng EmTporng
mou Ba afloAoyn o€l TNV EKTTOVOULIEVN EPYACia, Ta oToia
pmopei va eivat gite kaBnynTég Tou OIKEIoV TUARATOC 1
KaBnynTtéc aAMwv Tunudtwv. H ZuvtovioTikr Emrtpornm
Kat o emPAEMTWV €xouv TNV EVBUVN TNG TApaKoAoUBNoNG
KAl TOU EAEYXOU TNG TTOPEING TNG EPYACIAC TOU YETATTTU-
XlOKOU poltnTh).

Avdhoya pe Tnv e€ENIEN OTNV EKTTOVNON TNG Epyaciag,
0 METAMTUXIAKOC POITNTAC EVNMEPWVEL TOV EMPBAEMOVTA
KaBnyntr, o omoiog mapakoAouBei av TnpouvTal Ol OTO-
XOL Kalt ol TIPoSI1aypa@EC TNG €PELVAC.

H éktaon tng Smwpatikng epyaciag opiletal amo
20.000 péxpt 35.000 Aé€eic. Me TNV OAOKARPWON TNG
ouYYPAYPRC TNG SIMWUATIKAG Epyaciac autr a&lolo-
Yeitat ouvolikd amd tnv Tptpehn E¢etaotikn Emitporm). H
a&lohéynon tng epyaciac mep\apBAvel TPOPOPIKr avd-
ntu€n Tou BEUaTog VWOV TNE TPIMENOUC EEETAOTIKNAC
Emtpomm¢, n omoia pumopei va yivel Kat péow TAATQOPHAC
TnAekmaidevong.
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Y& MeEPIMTWOoN Tou 0 @oltnTAC {NTHOoEL AAaYN TOU ETTI-
BAémovta kaBnynt i Tou B¢patog Tng AumAwpaTtikig Ep-
yaoiag, amogaoiel oxetika n NZEX, petd amd siorjynon
TNG ZUVTOVIOTIKAG EMTpomAg.

O @ortnt¢ umoypdgel urteLBLVN dAwaon OTL PEPEL
TNV €LBUVN yla TN ouyyPAPr TN AIMwATIKNAC Epyaciag
Kat gival o pévog urmevBuvog yla Tnv mePImTwon Aoyok\o-
T C/TAQYLIOPICOHOU K.ATT.

O e\AXI0TOC XPOVOC YIa TNV UTTOBOAN TN METATTTUXIA-
K¢ Sim\wpatikng epyaciag (MAE) eival 5 uriveg amo tnv
nUEPouNvia €ykplong g amod tn MZEX. Y& mepimtwon
apVNTIKNAC Kpiong, o oltntn¢ éxel Tn Suvatotnta na-
vuTTOB0ANG TNG META ammd PEYIOTO XPOVIKO StaoTtnua 4
HNVWV Kal a@oU BEATIWCEL TNV EpYATia CUPPWVA LE TIG
TTAPATNPENOELC TNE EMTPOTAC Kpiong. AKohouBei SeuTe-
PN Kpion kat o€ BeTikn mepimtwon amodidetal o TitAo¢
omoudwv. & TEPIMTWON ApVNTIKAG KPIoNG, 0 POITNTAG
emavalappavel tn Sladikaoia To apéowE EMTOPEVO aKa-
ONUAIKO £TOC e TO (D10 1 Ue VEO BEpa Kal KaTaBAAEL ek
VEOU TO TTO0d TG SIMWUATIKAG gpyaciag (250 gupw).
YNV mepintwon véag amotuyiag, o @oltnTi¢ Sev maipvel
Simwpa.

O péylotog xpovog yia tnv umof3oAr) Tng MAE eivat
Swdeka (12) pAveg amd TNV nUEPOUNVvia €yKpLong g
amd tn MZEX.

H MAE umroBdAetat €1 TpmAouv 10 npéPEC TIpLV amod
NV NUEPOMNVia uTOOTAPIEAC TNC Yia TNV Kpion TN amod
TNV €MTPOTI KAl HETA TNV amodoxr TnG, padi pe Tuxov
S10pBwWOEIC 1) CUPTTANPWOELS, UTTOBANNETAL €V TTANPEG
avTiypa@o TG TEAIKAC pyaciag (akdua Kal TapapTha-
TA, ONUEIWOELC, ApOPa, CUVOSEUTIKO UAIKO K.T.A.) O€ NAE-
KTPOVIKN pop@r| (cd-rom) otn B1BA10Or KN Tou MAM otnv
KoCavn. O1 epyaciec amotelouv 1Sloktnaia tou NAM, To
omoio dlatnpei To SiKaiwpa TNG XPHoNG Kal avamapa-
YWYNC TOug yia S16aKTIKOUG Kal EPEVVNTIKOUG OKOTTOUC.

H BaBuoloyia tng MAE mpokumntel and tov péco épo
NG TPIUEAOUC EEETAOTIKNAG EMTPOTNC, ME KAipaka 1-10
€Vw UTTApXeL N duvatdtnTa akpifelag kat og éva deka-
S1kd Ynepio.

5.7. Avvatdtnta SidaockaAiag Twv padnudtwv otnv
AyyAikni TA\wooa

Ta pabnuata pmopouv va mpoo@épovTal Kal otnv Ay-
YAIKN YAwooa. Arapaitntn mpoUmoBeon gival n eyypaen
€ikoal (20) TOUNAXIOTOV EVOIAPEPOUEVWV.

5.8. Aldpkela Twv padnudtwv

Ta paBrpata apyiouv 1o Sevtepo SekamevOriuePo
Tou OgPpouapiov fi apxég Maptiou To apydTEPO, Yia
To €apvo e€Apnvo Kal To SeUTepo SekamevOrUEPO TOU
YentepPpiov 1 apxéc OktwfBpiou To apydtePO yia To
XEIUEPIVO. To e€apnvo ohokAnpwvetal o€ 13 efSopadeg
Sidackaliag (cupmephappavetat kat n aflohoynon pa-
Onpatog). 1o 1éhog kdbe e€aurvou ot Siddokovteg fabd-
poAOYoUV TOUG METATITUXIOKOUG OITNTEC 0TNPICOUEVOL
O€ OXETIKEC YPOATITEC EPYATieC/r) Kal EEETATELC, KABWC Kal
otnv enidoor] Toug KaTd TN StdpKela Twv TApadOoEWV.

5.9 TeAikoG Babuodg NMME

H tehikn BaBuoloyia tou MM mpokUTTEL amd Tov
HEDTO 6pO TWV Babuwv Twv pabnuatwv Twv duo efaun-
vwv (A’kat B’) kat Tov Babuo mou amovépetal otn Simw-

MOTIKA METATITUXIOKEA £pyacia Tou umoPn@iov/ag amd
™V TPIMEAN e€eTaoTikn emtponn. H otdbuion yivetal
avaloya pe TiG SIOOKTIKEG HovAdEC TTOU AVTIOTOIXOUV
ota mpoavagepBévta. H Babuoloyikr KAipaka mou arno-
vépeTal eivat «Aptotar (8,5-10), «Alav KaAwe» (6,5-8,49)
kat «<KoAwe» (5-6,49).

APOPO 6
AIOIKHEZH METANTYXIAKOY MNMPOIrPAMMATOX

To NMMZ Aertoupyei He Ta vOuLa S10IKNTIKA TOU Opya-
va, Ta omoia givat a) n Xuvtoviotikn Emrtpornn (ZE) Tou
MM kat B) n Fevikn Zuvélevon Ei8IkA¢ Z0vOeong (TZEY).

H XE tou MMZ anapTtietat amd mévte (5) uéhn AEM tou
Tunpatog kat ekAéyovtal amd tn MXEX yia St Onteia.
H Onteia tou Mpoédpou tn¢ ZE pmopei va avavewBei pia
@opd. Ta péAn tng E mpémel va €xouv GUVAPELA UE TO
YVWOTIKO avTikeipevo Tou MMX. H XE eivat appodia yia
TNV TApakoAoUONoN Kal To CUVTOVIOUO TNG AElToupYiag
TOU TPOYPAHHATOC.

lNa tnv ebpLBUN Acrtoupyia Tou MM opiletal o Aleu-
BuvTtn¢ kal o AvamAnpwtr¢ tou NMMZ, ot omroio Tpémel va
eival Tou 16iov YVWOTIKOU AVTIKEINEVOU [E TO YVWOTIKO
avTikeipevo tou NMZ. O oplopOG TOUG MPOKUTITEL JETA
amo andé@aon tng Zuvélevon Tou Turpatog. O Algubu-
vTi¢ MeTamtuylakwy Imoudwv o€ cuvepyaoia e Tn ZE
elonyeitat otn MNZEX kdbe Bépa mou apopd tnv amote-
Aeopatikn Aettoupyia tou NMMX. H Onteia Tou Steubuvtn
Kat AvarmAnpwtn givai SIETAG, he SuvatoTnTa avavéwong,
Kat opiCetat amd ) MZEX. O AieuBuvtng dev pmopei va
EXELTIEPIOOOTEPEC aTTO U0 (2) ouVEXOUEVEC ONnTEieC Kal
Sev SikatovuTtal emimAéov apoif3n yia to S10IKNTIKO Tou
€pyo w¢ AlevbuvTnc.

APOGPO 7
AIAAKTIKO MPOXQMIKO

7.1. Tevika

310 NMMX diddokouv Kabnyntéc, EAALM 1} opoTipol
KaBnyntég Tou Tunpatog, tou NMAM, kaBwg Kat AAwvV
Avwtdtwyv Exkmaideutikwv I§pupdtwy. Emiong, emotn-
HoVEG KAToXol SI6AKTOPIKOU SIMAWUATOC PE avayvw-
PIOPEVO ETTAYYENUATIKO €PYO OE OXETIKO ETMOTNMOVIKO
nedio Kal KUPOG TNG NUESATTAC Kal aA0SATIAG, Kal YEVIKA
EMOTAMOVEC TTOU B GUYKEVTPWVOUV TA VOUIUA TIPOCO-
vta yla Sidackahia oto NMMEZ. «To 60% TOoIC EKATO TWV
S1daokovtwy mpoépyetal amd pén A.E.M. kat E.ALM. Tou
Tunuatog» (O1 omolodAmoTe MEPIOPICHOI KAl OPLa TTPOO-
SlopiCovtal amo To 1oxUov KABE popd vouikd TIAAICIO, Kal
TOV KAVOVIOUO OTTOUdWV).

Ta kpitriipla emAoyn twv didaokévtwy oto MM eival
N CLVAPELA TNG EIOIKOTNTAC, N TIEIPA KAl TO SIOAKTIKS Kal
EPEVVNTIKO TOUG £PYO OTO CUYKEKPIUEVO avTikeipevo. H
emAoyn Sidaokdévtwy oto MM yivetal pe euBuvn ToU
AlgvBuvTr Tou MNMMI Kal emMmKupwveTal amd t MNZEX kat
amné tov A/vth tou MTMZ.

7.2. Amo{nuiwon Aldaokoviwv

Ot dibaokovteg AapPBdvouv amolnuiwon 1600 yia TN
S1dackalia 600 Kal yla TNV mapaywyr) eKmaldeuTikou
UAIKOU/e€€TAON TWV QOITNTWV 0TA HadraTa Kat Ta ep-
yaotnpta. Emiong, amolnuiwvovtal Kat yia tnv mipAeyn
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Sim\wuatikwy gpyactwv. H amolnuiwon twv 816aoko-
VTWYV, HETA amd €l0AYNON TNG ZUVTOVIOTIKAG EMTPOomAg,
amo@aoifetal otnv apxn Kabe akadnuaikou €toug pe
amé@aon NG MNXEX.

7.3. O Yéylotog aplOpuog SUTAWUATIKWY EPYACIWDV

O péylotog apBuOC SIMWUATIKWY EPYACIWV Yia KAOE
empPAémovTa eival mévTe (5), yla KABe akadnuaiko 1o,
eKTOC av n MZEX amogaocioel Slagopetikd. O emPBAEMTWY
yla tnv ekmovnon tng Metamtuxtakig Am\wpatikig Ep-
yaoiag givat Kabnynt¢ tou MAM r dNwv MNavemotnui-
wVv TNG NMedam¢ Kat TnG alodanmic.

APOPO 8
FPAMMATEIATOY MPOIrPAMMATOX
METAMNTYXIAKQN ZMOYAQN

H lpappateia tou MM emAapBavetal Twv Stlapopwv
Bepdtwv TNS Aertoupyiag Tou Mpoypdupatog Metamntu-
Xlakwv Xmmoudwv. Tnpei kat Siaxepifetal To apyeio Tou
MMZ, mapakolouBei tn Stadikacia kataBoAnc Twv S1da-
KTPWV KAl EVNHEPWVEL TOUG EVOLAPEPOUEVOUC. NEVIKA, N
lpaupateia tou MM @povtilel yia tnv eLPLOUN AslToup-
yia Tou TPOYyPAPHATOG, TNV TAPENON TWV NUEPONVIWY,
TNV EVNUEPWON KAl TNV EMKOIVWV{A JE TOUG AVTIOTOLXOUG
EUTIAEKOUEVOUC OTO TMX.

APOPO 9
MAPAANHAEZ EKTIAIAEYTIKEZ KAl
EPEYNHTIKEX APAXTHPIOTHTEX

Ektoc amd tn Sibaokalia pabnudtwy oto Mpoypap-
pa Zrmoudwv tou MM pmopei va mepthapfdvovtat kat
TTAPAAMNAEG EKTTAISEVUTIKEC KAl EPELVNTIKES HpaOTNPIO-
NTeg, 6mw¢ StoNé€elg, nuepideg, Slopydvwon cuvedpiwv
K.d. Ma tnv mapakoAovBnon twv mapdAnAwv ekmatdeu-
Tikwv Spactnplotritwy Tou NMMI xopnyeitat BePaiwon
OTOUG CUUUETEXOVTEG.

APOGPO 10
OIKONOMIKOI NMOPOI TOY MPOIrPAMMATOX

10.1. Mopot MM

1.Ta §idaKTPA TWV HETATITUXIAKWY QOITNTWV AVEPXO-
vtal o€ 2.500€. Metd amd oxeTIKi altiohoynuévn €l01-
ynon ¢ 2E kat éykpion tn¢ MZEX ta didaktpa pmopouv
va avanpooapuolovtal kat' €Tog, Adappavopévwy umdyn
TNG OIKOVOUIKNAG GUYKUPIAG KAl TwV AEITOUPYIKWV ava-
YKWwv Tou MN.M.Z.

2. Xopnyieg and Tov 1I81wTiko r/kat and Tov dnudaio
Topéa - Emwvupeg £6pec.

3.’Ecoba amd 1o Sikaiwpa CUPPETOXNG TPITWV OE NUE-
pidec, oepvapia r cuvédpla mou Slopyavwvel To MM,

4. Emyopriynon amo tov Eidiko Aoyaptaoud (EAKE)
Tou Mavemotnuiov Autikrg Makedoviag, pe Bdon Tov
Kavovioué Asitoupyiag tou.

5. Mpoypdupata dia Biou Ekmaidevong oto Turjpa Ar-
OIKNTIKAG EmoTtrung kat Texvoloyiag (AET) kat oto Ma-
vemoTtnpio Autikng Makedoviag kal ta Epyaotnpid tou.

6. 'Ecoda amod tnv €KMOVNON €PEUVNTIKWVY TIPOYPAL-
MATWV OTO €MOTNUOVIKO Tedio Tou MNMME, cupewva e
TOV KavoVvIouo Aertoupyiag Twv Edikwv Aoyaplaopwv.

10.2 Aamdiveg Aettoupyiag MM

1. Ot apo1fég Twv SI6AoKOVTWV.

2. Apo1Bég yia emiBAeyn kat mapakoAovOnon Simiw-
MOTIKWOV gpyactwy, n omoia Sidetal petd t dnudoia
unooTAPLEN TS SIMAWMATIKAS Epyaciac.

3. ApoBn tng Emtpormc A€ loAoynonc kat EmAoync. To
OYog NG kabopiletal and tn MZEX AapBdavovtag unoyn
TIG OIKOVOUIKEG SuvatotnTeg Tou MM,

4. ApolBn yia mapaywyn ekmatdeutikol VAIKOU. To
UYo¢ autng mpoodlopiletal amo tn MZEX kai gival ou-
vAPTNON TWV OIKOVOUIKWVY Tou NMME.

5. Apo1n umon@iwv S1I6aKTOPWV Yla TNV UTooTHPIEN
TWV EKTTAISEVTIKWY KAl UTTOOTNPIKTIKWV-AEITOUPYIKWV
dpaotnplothTwy Tou NMMZ.

6. ApolBég e€wtepikwyv cuvepyatwy Tou MM yia tnv
UTTOOTHPIEN TOCO TNG AlTouPYiag Tou (TNAekmaidevon-
OIKOVOUIKA Tipoypdaupatod) NMME, 600 Kal tng ekmatdeu-
TkA¢ dtadikaoiag.

7. Apo13r yia tn pappatelakn kat Alayelptotikn Ymo-
otpén Tou NMX.

To UPo¢ OAWV TwV AVWTEPW apolfwv kabopilovtal
amd TN MXEX petd and eiorjynon tng XE Aapfdvovtag
uUTTOYN TWV OLKOVOUIKWY SuvatoTATWY Tou NMMX.

B. Alagpopeg ANec Aamdveg Aertoupyiag MM

1. Amo{nuiwon odotmopikwv kat giho&evia S16aokod-
VTWV KAl TTPOOKEKANUEVWY EICNYNTWV KAl OUIANTWV.

2. OkovouIkn kKaAuyn tng Slopydvwong Huepidwy,
Y epvapiwy, Zupmoaiwy, Zuvedpiwy, AleBviv Zuvedpiwv
UE TN CUMUETOYXN EMOTNUOVWY ammo v EANada kat To
E€wtepiko.

3. OkovouIKn KAAUYN ekSOTIKWV SpaoTNPIOTHTWY
(Mpaktika Zuvedpiwy, éviuma mpoBoAng kal Slaenuiong
Tou MNMMZ, TIUNTIKEG TTAAKETEG 1] TIUNTIKO( TOPOL, EMOTN-
HoVIKA/O16aKTIKA eyxelpidla cuvar TPOC TO YVWOTIKS
avTikeipevo tou N.MZ. k.4.).

4. Ayopd BiBAiwv, CD, DVD, usb stick kat yevikotepa
KATAANAOU évTuTiOou Kal PNn@lakou VAIKOU yia Tn oU-
otaon MIKPAC e81KNG BIBAI0BRKNG Tou Ba KAAUTTEL TIG
1810iTePEC AVAYKEC TOU otkeiov NME.

5. Ayopd ekmaideuTikoU UAIKOU yia TNV umooTtrptén
TWV pabnuatwv tou NMI.

6. Xopnyieg (o€ xpripata r; o€ eKMaSeVTIKO UAIKO) o€
(POpEig oxeTIKOUG pe To MM (MavemoTtnUakd TUARUOTA,
Ilvotitouta, I§pupata k.d. mou edpeviouy kat dpactnplo-
miolovvTtal otnv EANAda 1} otnv ANodam).

7. Ayopd avaAwoipwy yia TIC aVAYKEC TNG YPAMMUATEL-
aKNG Voo TAPLENG Kal TNG eKaSEVTIKAG Sladikaaiag.

8. Ayopd UAIKwV Kal e€omAlopol (H/Y KAL) yia tnv
opaAn Sie€aywyn Twv pabnuatwv.

9. Aamdveg YPAUUATEIAKNAG UTTOOTAPLENG, EMUENELOS
Kat urooTAPIENG TwV EKTTAISEVUTIKWY §paoTNPLOTHTWY
Tou MIMX.

10. ZuvSPOoUEC OE ETIOTNMOVIKA TTEPLOSIKA CLVAPH UE
To MMX.

11. Anolnpiwon &idaokdévtwyv perwv AENM tou Tun-
patog AET, yla CUMUETOXN] O CUVESPIA OXETIKA UE TA
YVWOTIKA aVTIKEipeva Tou Beparmelel To NMME.

12. Aamavec mpof3ohnrg Tou NMMX.

To UPo¢ OAWV TWV avWTEPW amolnuIwoewv kabopile-
tatamd tn MZEX petd and eloriynon tng ZE Aapdvovtag
UTTOYN TWV OIKOVOUIKWY SuvatoTiTwy Tou NMME.
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APOPO 11
AIAOOPEX MAPOXEX MPOX TOYX
METANTYXIAKOYX OOITHTEZ/TPIEX

Ot petamtuxlakoi gortntég SikatouvTalt:

1. Akadnuaikn TautoTNTA.

2. Noyaplaoud nAektpovikoL Taxudpopueiov oto AET
Tou MNAM.

3. NpooPaon otig BiPAoBrKeg Tou MAM.

4. MNpdoPaon o n\ektpovikn Bdon Sedopévwy, oTIg
omoigg gival cuvépounTig To NMNAM (ZUvdeopog EAANVI-
Kwv Akadnuaikwv BiAioOnkwv - Z.E.A.B.).

5. Yyetovouikn mepiBaiPn (epdcov Sev €xouv AAAN
ao@AAon).

APOPO 12
AMONOMH AINAQMATQN

H telet) amovopung twv Metamtuxiakwv Armwpdtwy
Eidikeuong (MAE) yivetal mapouoia tou Mputavn (1 ek-
TIPOOWTTOU Tou), Tou A/vTr Tou MM Kat gival TPOAIPETIKA.

APOGPO 13
TPOMOMOIHXEIZ KANONIZMOY

MNa 6oa Bépata dev mpoAémovtal and Tov Kavoviouo
emAauPavetal n N’ZEX petd amo eionynon g Xk tou
MMX. O1 Siatdéeic Tou mapdvtog Kavoviopou pmopouv
va TpoTomnolouvTal pe mpodtaon TnG ZE kat ykplon tTng
MZE3.

MAGHMATA
. . Katnyopia | MoTtwTikéc Movadeg
A/A Titho¢ Mabrjuatog MaBRpatoc ECTS
MaBrpata A’ E€aprjvou
Awaxeipion Texvoloytwv MAnpo@opIkng kal Emkowvwviag .
1 (ICT Management) YTMOXPEWTIKO 7.5
5 PYnolakd Mdapketivyk kat MApkeTivyk KotvwvikAg AIKTOwong N TTOYOEWTIKG 75
(Digital and Social Media Marketing) XP :
xeblaouog kat Avamtuén Aladiktuakwy E@appoywy .
3 (Web Application Design and Development) YTOXPEWTIKO 75
‘Epeuva Ayopdc kat Emotiun Aedopévwy | .
4 (Market Research and Data Science |) YTIOXPEWTIKG 75
20volo MotwTikwv Movadwv A’ e€aurjvou 30 ECTS
. . Katnyopia | MotwTikég Movadeg
A/A TitAog Mabrjpatog MaBrpiaToc ECTS
Ma6frjpata B’ E€aprivou
HA\ektpoviko Epmodpio kat Wnetakég Ayopég .
! (E-Commerce and Digital Markets) YTIOXPEWTIKG 75
Ytpatnyikr) Hhektpovikrig Emyeipnong kat Ynoelakol MApkeTivyk .
2 (E-Business and Digital Marketing Strategy) YTIOXPEWTIKO 75
3 Avdmntuén kat Xp.)r]uqroéqmcn' Epywv H)\SK.TpOVlKOl{ Emixeipeiv YToXpEWTIK 75
(Developing and Financing an E-Business Project)
‘Epeuva Ayopdg kat Emotripn Aedopévwy I .
4 (Market Research and Data Science Il) YTIOXPEWTIKO 75
>Uvoho MotwTtikwv Movdadwv B’ e€aurjvou 30 ECTS
I"e€aunvo
Metantuxiakn Epyacia 30
> Uvoho Motwtikwv Movadwy MM 90
Meptypdupata Mabnuatwv
MNMMX «HAektpovikd Emixelpeiv kat Wnelakd MAPKETIVYK»
1o E€aunvo
Alaxeipion Texvoloyiwv MAnpo@opikr¢ kal Emkovwviag (ICT Management)
E€dunvo: 10

KatevBuvon-Tumog: YmoxpewTiko - Fevikou YmoBdaBpou

ERSopadiaia Sidaokahia: 3

MoTtwtikég povadec (ECTS): 7,5

Mabnolakd anote\éopata:

3TOX0C TOU padnuatog gival n Sigpelivnon Tou POAOU Kal TNE EMIGPAONC TWV TANPOPOPIAKWY CUOTNUATWY Kal
Twv Texvohoylwv MNMAnpo@opiknc kal Emkoivwviwv (TIE) 0TI¢ AEITOUPYIEC TWV ETIXEIPHOEWY, HEoa amd Tnv e€€taon
TWV ONUAVTIKOTEPWV PMOVTEAWV S10IKNONG TNG TEXVOAOYIAC TTOU XPNOIOTIOIOUVTAL OTO OUYXPOVO EMIXELPEIV. [a ToV
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oKomd autd e€eTdlovTal, HECW UEAETWV TIEPIMTWOEWY
(case studies), pia o€ipd amd MANPOPOPIAKA GUCTHHO-
TA KAl ETTXEIPNOLIAKESG EQAPUOYEG TTOU UIOBETOVVTAL OTO
MAQioL0 TNG «OlEVPLUEVN G 1} AANIWG «<YNPLOKAG ETTIXEIPN-
ong», OTWG: Ta ZuoTtnuata Alaxeiptong Emyeipnolakwv
MNopwv (ERP), Ta Zuotripata Alaxeiplong ZxEcewv Ue
Toug MeAateg (CRM), Ta Zuothpata Awaxeipiong E@odi-
aoTikng AAuoidag (SCM), Ta Tuotipata Yrootipiéng
Ano@dacswv (DSS) kat Ta Zuotiuata Alaxeiptong Nnvw-
ong (KWS). AkOun avauévetal va mapouctacTouv Kal
va Xpnolpomoinfouv BacikEG AEITOUPYIKES LOVASES TwV
SNUOPINESTEPWVY GUYXPOVWY TTANPOPOPIAKWY CUCTN-
MATWV - ETXEIPNOIAKEG EQAPUOYWY, TWV ZUCTNUATWY
Aaxeipiong Emyeipnolakwv Nopwv (ERP) r/kat Twv Xu-
otnuatwv Alaxeiptong MNehatelakwyv Zxéoswv (CRM), o
epyaotnplako emimedo.

TéNOC, QVapEVETAL VA TIPOCEYYIOTEL ONIOTIKA N ONMa-
VTIKOTNTA TWV SESOUEVWV KAl TWV TTANPOPOPIWV T
AQUN EMYEIPNUATIKWY OTTOQACEWV. [0 TNV TANPECTEPN
KOTAvONOoT) TOUG AVAEVETAL VA €EETACTOVV Ol AUCELG
TTOU TTIPOCMEPOVTAL HECW TNG UTTNPEGIAg vépoug Google
Analytics.

Me tnv mepdtwon Tou padruatog ot portnTtéC Oa givat
o€ Béon va:

1. AvayvwpiCouv tn onpavtikétnta Twv TME Kal Twv
TTANPOPOPIOKWY CUCTNUATWY OTO CUYXPOVO ETTIXELPN-
patikd mepIBANoV.

2. Alakpivouv TI¢ BacikéG KATNYOPIEC KAl Ta KUPLA Xa-
PAKTNPIOTIKA TWV ONUAVTIKOTEPWV CUYXPOVWV TTANPO-
(POPLOKWVY CUOTNHATWY KAl ETTIXEIPNOLAKWY EQAPHUOYWV.

3. A€lohoyouv Tnv moldTNTA Kal TIG SUVATOTNTEG TWV
TINE o€ pia emyeipnon/opyaviouo.

4. T'vwpifouv TV TeEXVOAOYIKH uTToSoun TwV oUYXPO-
VWV TTANPOQOPIAKWY AVCEWV.

5. Avayvwpifouv Tn onuavTtikotnta Twv dedopévwv
Kal TNS TANPOQOPIAC TN AN EMIXELPNIATIKWY ATTO-
PACEWV.

6. Epappolouv TIC N\EKTPOVIKEG UTINPETIES TTOL TTA-
péxovTal amd TIC BACIKEC AEITOUPYIKEC LOVASEC TWV ZU-
otnpatwv Alaxegipiong Emyeipnotokwv Mépwv (ERP) kat
JuoTnuatwy Alaxeiptong MNehatelakwv xéoswv (CRM).

7. E@appolouv TIC TTAPEXOUEVEG AEITOUPYIEC TWV
Google Analytics woTe va e§dyouv onpavTikéG MAnpo-
POPIEG YIa TNV UTIOOTAPIEN TWV EMIXEIPNUATIKWY TOUG
ATTOPACEWV.

Meplexopevo pabnuatoc:

>Ta mAaiola Tou padnuatog e€etdlovtal Ta €€ng avTi-
Keipeva:

- Ta EMYEIPNUATIKA TTANPOPOPIOKA CUCTHUATA OTO
OUYXPOVO ETTIXEIPEIV.

- Maykdoulo n-emixelpEiv Kal cuvepyaaoia.

- Emiteuén avtaywvioTikol TTAEOVEKTAATOG JE TIAN-
POYOPIaKA CUCTAMATA.

- HBkd kat Kovwvikd {NTAUATA OXETIKA JE TA TTANPO-
(POPLAKA CUCTHMATO.

- YroSopn TG TEXVOAOYiag TWV MANPOPOPLWY KAl TNG
EMKOIVWVIAC.

- Emiteuén emyelpnolOKiC aploTEIOG KOl OXECEWV PE
TOUG TIEAATEC.

- BeAtiwon tng AnYng amo@doswv Kal Tng Staxeiptong
TWV YVWOEWV.

- Avamtuén kat Siaxeipion cuoTNUATWY.

- ZNUavTIKOTNTA SES0UEVWVY Kal TTANPOPOPIWY OTh
AAWN ETTIXEIPNMATIKWY ATTOPACEWV.

- MpakTikn epappoyn daxeipiong dedopévwy kal e€a-
ywyng minpo@opikwv e Google Analytics.

- MPAKTIKA €@ApUOYH O& CUYXPOVA TTANPOPOPLAKA
OUOTAUATA KAl SNUOPIAEIC ETTIXEIPNCIAKES AUOEIC.

A&loAoynon goltnTwy:

- Tpamtn e€€taon (60%)

- NapoUCIACELC EPYACIWY ATOMIKES Kl OPASIKEC (40%)

BiBAloypaepia:

1. Blokdyk, G. (2019). Google Analytics: A complete
guide - 2020 Edition. ISBN: 978- 0655913849.

2.Kroenke M. D., and Randall, J. B. (2016). MAnpopopt-
akd Zuotipata Aoiknong otnv mpdén. Ekddoeig Broken
Hill Publishers Ltd, Aeukwaia, Kbmpocg.

3. Laudon, C. K., and Laudon, P. J. (2014). MAnpogop!i-
akd Zuotnpata Aloiknong (11n Apepikavikn Ekdoon).
Ekdooeic KhelddpiBuog, Abrva.

4.Leuenberger, E. (2018). Google Analytics Uncovered:
How to Set Up and Maximize Ecommerce Data in Google
Analytics. Voom Ventures, LLC.

5. Rainer, K., & Prince, B. (2017). Introduction to
Information Systems (7th Edition). Wiley.

6.Turban, E., Pollard, C., & Wood, G. (2018). Information
Technology for Management: In- demand strategies for
performance, growth and sustainability (11th Edition).
Wiley.

7. Wallace, P. (2014). MAnpo@oplakd Zuotriuata Aloi-
knong¢. Exdooeig Kpitikn, ABrjva.

8. BAayomouAou, M. (2020). Wnelokd MApkeTivyk: Ad
™ Bewpia otnv mpdén. Ekddoeic Rosili, ABriva.

9. EmmA¢ov dpBpa, HENETEC TIEPITTTWOEWY KAl UAIKO
Ba Sivovtatl katd tn Sidpkela Twv Storé€ewv clpPWVa
ME TNV EMKaAIpOTNTA KAl TIG £EENIEEIC OTNV OIKOVOUia Kall
TIG ETTIXEIPNOEIG.

Ynolakd Mapketivyk kat Mapketivyk KovwvikAg At-
KTVwong - (Digital and Social Media Marketing)

E€dunvo: 10

KatevBuvon-Tumog: YroxpewTiko - Mevikou YmoBd-
Bpou

ERSopadiaia SidaokaAia: 3

MoTtwTikéC povadeg (ECTS): 7,5

MaBnotakd amoteAéopata:

To Pneiako marketing Kal Ta HEoA KOIVWVIKAC OIKTU-
WOoN¢ amoTeAel avanmdomaoTo KOUMATI TOU HiyHaTog
marketing Twv oUYXPOVWV ETTIXEIPHIOEWV KAl OPYAVI-
OUWV. ZTOXOC TOU HOBAMATOC €ival va avamTugel TIg Yn-
(PLOKEG LKAVOTNTEG TWV POITNTWV OTNV XPAON TWV VEWV
AUTWV HECWV KAl Va TOUG e€OIKEIWOEL PE TIG HEBOSOUG
Ta gpyaleia Kal Ti¢ SuVATOTNTES TTOU AUTA TIPOOPEPOLV
oTo marketing kal Tnv emKowvwvia.

To pdOnua dopeital og 2 Paocikég evOTNTEG. XTNV
TPWTN &votnTa TapouciddovTal Kal avaAvovTtdl ol
Baoikég évvoleg Tou marketing Kal TNG CUUITEPLPOPAS
KatavoAwTr 0To Pn@lako mepIBArov, aAla Kat Ta KU-
Pl ETTIXEIPNUATIKA MOVTEAA P @LakoU Kal social media
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marketing, onwg affiliate marketing, viral marketing,
personalisation, content marketing kat Search Engine
Optimization (SEO), TinoAdynon, Staxeipton moAAmAwv
Kavahiwv Slavopng Kal Slaxeiplon OXECEWV e TOUG TTE-
Atec-kovoTnTa. XN SeUTEPN EVOTNTA TO EVOIAPEPOV
TOU PABAMATOC EMIKEVIPWVETAL OTN ONUAcia Kat T
XPron Twv epyaAleiwv Tou YnelakouL marketing émwg to
Google AdWords, To Facebook ads, To email marketing,
Kat TN Xprnon tou YouTube w¢ kavAalt emkovwviag, Kat
TNV Mapaywyr] OXeTIKoU LAIkoU. Kal oTig U0 evotnTEg
Sivetat éupaacn oTnv Xprion Twv KIVNTWV CUCKEUWV TOC0
ATO TOUC KATAVAAWTEC OO0 KAl ATTO TIC ETXEIPNOELC.

Me tnv mepdtwon Tou pabnuatog ot goltnTéC Ba givat
o€ Béon va:

1. AvtidapBdvovtal Tn onuacia Kkat Tov poAo Tou Yn-
@lakoL marketing Kat Twv HECWV KOWVWVIKAG SIKTUWONG
ota mhaiola Tou oAloTIKoU marketing Tng emixeipnong/
opYaviopoU.

2. AlaxelpiCovtal OXEOELG PE TTENATEG KAl KOWVOTNTEG
0Ta PECA KOWWVIKNG SIKTUWONG.

3. Avalbouv kat va oxedtalouv SpAoelC Kal EQAPOYEC
Yneakov kat social media marketing ota mAaiola piag
€MIXEipnonG/opyavicpou.

4. AnuioupyolV UAIKO yid Xprion oTo Pn@lakod Tept-
BaMov kat Ta péoa KovwVIKAG SIKTUWONG PIOG ETTIXEI-
pNoNG/opyavicpou.

5. YAomoloUv 8pdoelc emKovwviag Kat TpoBoAn¢ o
YNQLOKO TIEPIRANNOV PE TNV XPHON TWV AVTIOTOIXWV YNn-
PLAKWV EPYAAEIWV.

Meplexdpevo pabnpaTog:

>ta mhaiotla Tou padnuatog e€stdovtal ta €€ng avti-
Keipeva:

- Eloaywyr oto marketing kat to Yneiakd marketing

- ZUMTTEPIPOPA KATAVAAWTH KAl N ONUacia e Kowvo-
TNTAC OTO YNPLAKO TIEPIBANNOV.

- Emyeipnpotikd povtéha marketing: affiliate mar-
keting, viral marketing, crowdsourcing, advergaming -
gamification.

- Content marketing kat Search Engine Optimization.

- ©¢pata marketing mix oto Yn@lakd mepiBariov.
TipoAdynon, kavalia Slavounc.

- Xxeblaopo¢ kapmaviag mpoPoAn¢ I: Google Adwords

- 2xeblaopog kapmaviag mpofoAric Il: Facebook Ads
Kat Instagram.

- Zxeblaopocg kaumaviag mpofoAnc lll: YouTube.

- Email Marketing.

- MeAéteg Mepimtwoewy - Project.

A&lohéynon goltnTwv:

- EKmovnon Kal mapouaciacn EpyaciwV - ATOUIKEG Kal
opadIKEC (100%).

BiBAloypaia:

1. Ashley, C., & Tuten, T. (2015). Creative strategies in
social media marketing: An exploratory study of branded
social content and consumer engagement. Psychology
& Marketing, 32(1), 15-27.

2. Baccarella, C. V., Wagner, T. F, Kietzmann, J. H,,
& McCarthy, I. P. (2018). Social media? It's serious!
Understanding the dark side of social media. European
Management Journal, 36(4), 431-438.

3. Belch, G,, & Belch, M. (2014). The role of new and
traditional media in the rapidly changing marketing
communications environment. International Journal of
Strategic Innovative Marketing, 1(3), 130- 136.

4. Chaffey, D., & Ellis-Chadwick, F. (2019). Digital
marketing. Pearson UK.

5. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

6. Kaplan, A. M., & Haenlein, M. (2010). Users of the
world, unite! The challenges and opportunities of Social
Media. Business horizons, 53(1), 59-68.

7. Kietzmann, J. H,, Hermkens, K., McCarthy, I. P,
& Silvestre, B. S. (2011). Social media? Get serious!
Understanding the functional building blocks of social
media. Business horizons, 54(3), 241-251.

8. Laudon, K., & Traver, C. (2018). E-Commerce 2018:
business. technology. Society (14th global edition).
Pearson.

9. Mangold, W. G., & Faulds, D. J. (2009). Social media:
The new hybrid element of the promotion mix. Business
horizons, 52(4), 357-365.

10. Qualman, E. (2010). Socialnomics: How social
media transforms the way we live and do business. John
Wiley & Sons.

11. BAaxomoUMou, M. (2020). Wnelakd MApKeTIvyK:
Amé n Bewpia otnv mpa&n. Ekdooelg Rosili, ABriva.

12.KaBoupa A. (2016), Emkotvwvia Kat Alag@riion ota
Méoa Kovwvikig Aliktowong., EkS. Alovikog, ABrva.

13. EmmAéov dpBpa, HEAETEG TTEPITTTWOEWV Kal UANIKO
Ba Sivovtal katd ™ Sidpkela Twv SlaAé€ewv ocLPPWVA
ME TNV EMKAIPOTNTA KAl TIG €EENIEEIC TNV OlKOVOia Kal
TIC ETTIKELPNOELG.

Y xeblaopog kat Avamtuén Aladiktuakwv EQappoywy -
(Web Application Design and Development)

E€dunvo: 10

KatevBuvon-TUmog: YITOXPEWTIKO - evikoU Yrofad-
Bpou

ERSopadiaia Sidaokahia: 3

Motwtikég povadeg (ECTS): 7,5

Mabnotakd amoteAéopata:

JTOX0G TOU HabrpaTog givat n emMokOon, Katavonon
KAl EQapUOYr TwV OUYXPOVWYV TEXVOAOYIWV TTOU EUTAE-
KOVTal 0TNV avAmTuén cuoTNUATWY KAl EPAPHOYWV OTO
Sladiktuo.

Eid1kdTEPQ, avalvovTal Kal avamtioooVTal EQAPUOYEC
o710 81a8ikTV0o, TOCO Ao TNV TAEUPA Tou TTEAATN (client) -
pe xprion HTML, CSS, Javascript, katjQuery -, 600 kat améd
NV MAeupd Tou SlakouloTh, pe PHP. EmmAéov, peletw-
vtal pébodol Slacuvdeonc Twv EQPAPLIOYWY E OXEOLA-
KéC Baoelg SeSopévwy, SQL. EISIKA Hépiuva avapéveTal
va 600¢i otn SuvatdTNTa LAOTIOINONG EPAPHOYWY YIa
AMOOTOA NAEKTPOVIKWY UNVUUATWY - utooTAPLEN email
marketing - Kat KIvNTwWV CUCKEUWV.

Me tnv mepdtwon tou pHadnpatog ol goltnTéC Ba gival
o€ Béon va:

1. EMA€youv TIC KATAANNAEC TTPOYPAUUATIOTIKEC AUCELC
Yla TNV UMTOOTAPLEN TWV SIASIKTUAKWY TOUG EQAPLOYWV.

2. Mpoobdlopilouv TI¢ BepeNwEIC apxEC TTOU SlEMouV
To 0XeS1A0MO Kal TNV AVATTTUEN EVOG IOTOTOTTOU.
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3. Avantuooouv Kal va Staxelpifovtal aAnAemdpa-
OTIKEG IOTOOENIOEC.

4, Avamt0oo0UV EQAPMOYEG YIA KIVNTEG CUOKEVEG,.

5. Avant0o00ULV EQAPUOYEC UIOBETWVTAC GUYXPOVEC
TIPOYPOAUUATIOTIKEG TEXVIKEG.

Meplexdpevo pabnuatog:

2ta mAaiotla Tou padnuatog e€etdlovtal ta €€ng avtl-
Keipeva:

- Eloaywyn} oto 81a8iKTUO KAl 0TOV TTAYKOOLO 1OTO.

- H yA\wooa HTML: Souikda otolyeia kat mapadeiypata
HOpP@POTIOINONG KELUEVOU.

- Alopdpewon ohidwv pe CSS (Cascading Style
Sheets).

- Avantuén Sladiktuakwy epappoywy pe JavaScript
kat HTML (Zuvtaén tng JavaScript, petafBAnTtéc, avTikei-
MEVQ, TTIVOKEC, TENEOTEC, ENEYXOC).

- Jupfdavta Kal TPOoYPAUUATIOUOC (event-oriented
programming).

- Baowkd avtikeipeva tng Javascript.

- Oépuec.

- Eloaywyry otnv PHP (server-side scripting).

- Baoikd otolxeia tng PHP (evtohég eAéyxou, emava-
Anyng).

- AmootoAr} dedouévwy amod @oépueg o oevapla PHP.

- Global variables. Auvapikég TomoBeoieg 1oToU.

- Aloyeipion apxeiwv kat amootol apxeiwv oto web
server.

- AlASIKTUOKEC EQAPHOYEG UE TTOANATIAEC POPUIES (XP1-
on hidden fields kai sessions).

- Zuvepyaoia PHP & MySQL.

- MioTtomoinon xpriotn Ke xprion ouvodwv.

- Epappuoyég pue PHP & MySQL.

- Epapuoyég yia amooToAf] NAEKTPOVIKWV UNVUUATWY
KAl KIVNTEG CUOKEVEG.

A&loAbynon poItnNTWV:

- TpantA e€€taon (60%).

-MNapouoldoelg EpyaotwV OTOUIKES Kal OUadIKEC (40%).

BiBAloypaepia:

1. Deitel, P. J., and Deitel, H. M. (2011). Mpoypaupati-
opo¢ Internet & World Wide Web (4n Ek&oon). Ekd6oelg
M. Tkio0p&ag, ABrva.

2. Duckett, J. (2014). Web design with html, css,
javascript and jquery set. Wiley.

3. Duckett, J. (2011). Html & css: Design and build web
sites. Wiley.

4. Lockhart, J. (2015). Modern php: New features and
good practices. O'Reilly Media Inc, USA.

5.Tatroe, K., & Macintyre, P. (2020). Programming php:
Creating dynamic web pages (4th Edition). O'Reilly
Media Inc, USA.

6. Ullman, L. (2009). Eloaywyn otig PHP 6 kat MySql 5
pe elkovec (1n Ekdoon). Ekdooeig KhelddapiBpog, ABriva.

7.Young Rewired State (2017). Get coding!: Learn html.
css & javascript & build a website, app & game.Young
Rewired State.

‘Epguva Ayopdc kat Emotriun Aedopévwy | - (Market
Research and Data Science I)

E€dunvo: 10

KatevBuvon-TUTog: YTTOXPEWTIKO - MevikoU YmoRd-
Bpou

ERSouadiaia Sibackalia: 3

MoTtwtikég povadeg (ECTS): 7,5

Mabnotakd amoteAéopata:

JTOXO0G TOU MaBAATOG gival n Katavonon Twv Bacikwv
mpooeyyicewv yia tn die§aywyr| €épeuvag ayopdc Kat n
EQAPHOYN OXETIKWV ueBOSWV avduonc. EldikdTepa, TO
MABN A OKOTTEVEL VA ELCAYEL TOUC POITNTEC OTNV ETTOTH-
pn twv dedopévwy Kat va toug BonBroet va pdbouv kat
va e@appolouy Ta Bacikd oTatioTika epyaleia, Ta omoia
BewpouvTal xprioIpa yia Tn cuvoyn Kal Tnv apouasioon
Twv mapeABOVTWY yeyovotwy, Sedopévwy ri/kat TAnpo-
POPLWV, TTPOCAPHOCUEVA OTO TTESIO TOU UAPKETIVYK.

Q¢ ek ToUTOU, B pABouv WG va cuAéyouv Sedo-
péva, TPWTOYEVN 1] SEUTEPOYEV, KAl OTN CUVEXELD VA
TO LETATPEMOUV TIEPINAPELG TTOU UITOPOoUV EVKOAA va
katavonBouv Kal va mapouctaoctouv. Emmiéoy, elodyel
TOUG QOITNTEC OTIC OePENWOELG EVVOLEC TNG OTATIOTIKNAG
OUMTIEQACHATONOYIAC, OTIWE N EKTIUNON TTAPAUETPWVY Kal
0 é\eyxoc unoBéoewv, KOBWE Kal 0g OTATIOTIKA pyaleia
XPNOIHA 0TNV ETIXEIPNOLAKE AVAAUTIKY, OTTWG N avaAuon
OUOXETIONG, Ol EAEYXOL UTTOBECEWV, Ol N TTAPAMETPIKOI
€\eyxol kal n avaiuon dlakupavong. Aivetat meploodte-
PO £UPAOH OTIC EQAPUOYEG KAl OTNV EPUNVEIN TWV ATTO-
TENEOUATWY, Mapd ot Bewpia Kat Toug uTTOAOYIoUOUC.

TéNoG, HEAeTWVTAL TTOLOTIKA OTOIXE(a avaluong &edo-
MEVWVY KAl TTANPOQOPLWY, LE EUPATN OTNV AVOAUTIKI TOU
HAPKETIVYK.

Me tnv mepdtwon Tou Yabruatog ol goltnTég Oa eivat
o€ B¢éon va:

1. T'vwpifouv TI¢ BaCIKEG EVVOIONOYIKEG TTPOCEYYIOEIG
¢ emoTAUnG Sedouévwy Kal ¢ Epeuvag ayopdc, po-
OOPUOOUEVA OTO HAPKETIVYK.

2. Epapuolouv texviké cUANOYNC SeSopévwv.

3. Kwdikomolouv ta dsdopéva touc.

4. Epapuolouv Baocikég peBodouc meplypagikng ota-
TIOTIKAG.

5. YAOTI010UV PN TAPAUETPIKOUE ENEYXOUG.

6. Epappélouv eEAEyXOUC OUOXETIOEWVY HETABANTWV Kal
ENEYXOUC UTTOBECEWV.

7. YAomotoUv avaluoelg Slakupavong.

8. Avaluouv molotikwg dedopéva amd Kovwvika Si-
KTua.

9. Katavoouv Kdl EpuUNVEVOUV TA OTTOTEAECHATA TWV
AVOAUOEWV TOUC.

10. ZUVTACOOULV AVAPOPEC TWV ATTIOTEAECUATWY TNG
gpeuvNTIKNC Toug dladikaoiac.

Meplexdpevo pabriuatog:

>1a mhaiola Tou pabnuatog e€etdlovtal ta €€nc avti-
Keipeva:

- Eloaywyn otnv Epeuva ayopdg kat otnv Emotriun
Sedopévav.

- Katdption gpguvntikou mAdvou kat peBodoloyia
¢peuvag oto marketing.

- Baolkd oTolyEia OTATIOTIKWY AOYICUIKWYV Me€epyaoi-
ag 6edopévwy (Python - R - SPSS - Stata) kat xprion Toug
oTNV €peuva ayopdg Kal To marketing.

- Texvikéc ouNoync dedopévwy - EpwtnuatoAdyla kal
E€6puén dedopévwy (Data mining).

- Npoetolpaoia - emeepyaocia Sedouévwy.



50488

EQHMEPIAA THX KYBEPNHZEQX

Tevyog B'4567/17.07.2023

- Meplypa@IKy OTATIOTIKN KAl CUOXETIOEIG METAEY [E-
TapAnTwv.

- Mn mapapetpikoi EAeyxol.

- MoooTikr avaAuon: Baotkd otatioTikd peyéDn, Eney-
¥o1 urmoBéoewv, Avaluon Siakupavong (ANOVA).

- MotoTikn avdAuon: Avaluon meplexouévou, Social
Media, melpapatikég pébodot.

- Baolkd oTtoixeia avaAuTIKAG TOU MAPKETIVYK
(marketing analytics).

- Z0vtaén Kal Tapouciaon avag@opwy Kal amoTeNE-
opaTwv epguvnTikng Stadikaoiac.

A&lohéynon goltnTwv:

- Tpant e€€taon (60%).

-MNapouaCIACELC EpYACIWV ATOMIKEC Kal OHaSIKEC (40%).

BiBAioypagia:

1. Field, A. (2013). Discovering statistics using IBM
SPSS. Sage.

2. Grus, J. (2019). Data science from scratch: First
principles with Python (2nd Edition). O'Reilly Media
Inc, USA.

3. Malhotra, N. K., Nunan, D., & Birks, D. F. (2017).
Marketing Research: an applied approach (5th edition).
Pearson.

4. Mazzocchi, M. (2008). Statistics for marketing and
consumer research. Sage.

5. Provost, F, & Fawcett, T. (2013). Data science for
business. O'Reilly Media Inc, USA.

6. Radziwill, M. N., & Benton, C. M. (2019). Statistics
(the easier way) with R (3rd Edition). Lapis Lucera, USA.

7. Sekaran, U., & Bougie, R. (2010). Research methods
for business: A skill building approach (5th Edition).
Wiley.

8. Ziwpkog, I, & Baoihakomoulou (2005). Epappuoyn
peBSSWV avaluong otny épguva ayopdc. Ekdooelg XTa-
MOUANG, ABrva.

20 E€dunvo

HAektpovikd Eumdpilo  kat
(E-Commerce and Digital Markets)

E€dunvo: 20

KateuBuvon-Tumog: YoxpewTIKO - evikou Yriofd-
Bpou

ERSopadiaia Sidaockahia: 3

MoTtwtikég povadec (ECTS): 7,5

MaBnolakd amoteréopata:

3TOX0C TOU Hadnuatoc eival n katavonon Kal e€oIKei-
WOon PE TIG OUYXPOVEC AVOELG KAl EQAPUOYEG TOU NAE-
KTPOVIKOU EUIMOPIOU KAl TOU NAEKTPOVIKOU EMIXEIPEIV ATTO
Aoy €MIXEIPNOLAKK), TEXVOAOYIKT), CUVONKWV ayopdg
Kat mepIBANOVTOC. AVauéVETal va TTPOCEYYIOTOUV Kaipla
{NTHATa NAEKTPOVIKWY CUVOANAYWV KAl ETTIXEIPNUA-
TIKWV N-UTTNPECIWV IOV €MNPedlouv APEca 1 EUUETa
TN ouyxpovn eMIXEipNoN, EIKOVIKN 1/Kat TapadoolakH.
EidikoTepa, Bacikég evoTnTEG TOU Habrpatog Ba armo-
TENEOOUV: N LEAETN TWV NAEKTPOVIKWV ETTIXEIPNUATIKWY
MOVTEAWV KAl TWV XAPAKTNPIOTIKWY TOUC, N onuacia
TWV KOWVWVIKWV SIKTUWV KAl TWV KIVNTWV CUCKEVWV
0TO OUYXPOVO NAEKTPOVIKO €UTOpLo, Ta oTadla Tou
NAEKTPOVIKOU €QOSIAoHOU KAl TwV SIETIXEIPNOIOKWV
N-cLVAAAAYWY, Td €i6N KAl TO XAPAKTNPEIOTIKA TWV NAE-
KTPOVIKWV TTANPWHWY, N A0QAAELN TWV CUVOAAYWV Kal

WYnolakeg  Ayopég

n oUV&EoN TWV PACIKWY ETIXEIPNOIOKWY EQAPUOYWV
ME TO NAEKTPOVIKO gumdplo.OL mpoavapepOévTteg Oepua-
TIKEC AVAUEVETAL VA TIPOCEYYIOTOUV KAl ECW UEAETWV
TEPIMTTWOEWV (case studies). Emiong, o epyaotnplakd
eMinedo, ol POITNTEC AVAUEVETAL VA AvVATTTUEOLV Kal va
Sl0XEIPIOTOUV IOTOTOTIOUE, HIE TN XPrON OUCTNUATWY
Slayeiplong meplexopévou.

Me tnv mepdtwon tou YabrjpaTog ol @ortnTég Ba ival
o€ Béon va:

1. AvayvwpiCouv Tn onUAvTIKOTNTA TOU NAEKTPOVIKOU
EUTTOPIOU OTO CUYXPOVO ETTIXEIPEIV.

2. Alakpivouv TIC BaACIKEC KATNYOPIEC TWV NAEKTPOVI-
KWV ETIXEIPNUATIKWV JOVTEAWV.

3. AvayvwpiCouv Ta KUpIa XOpOaKTNPLIOTIKA TwV NAE-
KTPOVIKWV ETXEIPNUATIKWY SPACEWV.

4. Alakpivouv TI¢ BacikéG kaTnyopieg Tou Slemiyelpn-
Ol0KOU NAEKTPOVIKOU EUTTOPIOU KAl TOU NAEKTPOVIKOU
€@odlaopou.

5. AvayvwpiCouv ta KUpla {NTHHATA ACQANELAC OTIG
NAEKTPOVIKEC GUVANNAYEC.

6. AloAoyoUV TiG SuVATOTNTEC TWV TTAPEXOUEVWY OU-
OTNUATWY NAEKTPOVIKWY TTANPWHWV.

7. Avayvwpifouv Tn onUavTIKOTNTA TWV KIVNTWV OU-
OKEUWV KAl TWV KOWVWVIKWV SIKTUWV 0TO GUYXPOVO NAE-
KTPOVIKO gUTTOPLO.

8. AflohoyoUv Kal EMAEYOUV TTOLEG AUOELG NAEKTPOVI-
KWV ocuvaAaywv Taiptafouv kKaAUTtepa ota dlaitepa
XOPOKTNPIOTIKA TWV NAEKTPOVIKWV EMIXEIPNHATIKWY
MOVTEAWV.

9. Avayvwpifouv Tn oNUAVTIKOTNTA TWV KUPLOTEPWV
ETIXEIPNOIAKWYV EQApUOYywV oTn Slekmepaiwon AUoEwv
NAEKTPOVIKOU gpopiou.

10. Avanrtuooouv kal SiaxelpiCovtal aANNAemdpaoTi-
KEG 10TOOENIOEG.

Meplexopevo pabnuatoc:

>1a mhaiola Tou padnuatoc e€etdlovtal ta €€nNg avti-
Keipeva:

- Eloaywyikd {nTtrpaTa Kal €VVOLEG TIPOTEYYIOELG TOU
NAEKTPOVIKOU EUMOPIOV/ETIXEIPELV.

- HAEKTPOVIKA ETTXEIPNUATIKA HOVTEAQ.

- ONokAnpwuévn Bewpnon Sladikaciag NAEKTPOVIKIAG
ETIXEPNUOATIKNG Spdong.

- EIKOVIKEG eTTIXEIPAOELG.

- Alemiyelpnolakd HAektpovikéd Eumoplo kat nAektpo-
VIKOG £OSIa0UOGC.

- Kivnto epmoplo/emixelpeiv.

- Kowvwvikd Siktua Kal NAEKTPOVIKO EUMOPIO/ETTIXEL-
pEiv.

- ZTPATNYIKN KAl OXESIAOUOC NAEKTPOVIKOU KATAOTH-
paTog.

- HAeKTPOVIKEC TTANPWEG.

- M\npo@oplakd cuoTtruata Slaxeiplong OXECEWV UE
TEAATEG KAl NAEKTPOVIKO EUTTOPLO/ETTIXEIPEIV.

- EpodiaoTikr ahucida Kal NAEKTPOVIKO eUTOPIO.

- Ao@AAela NAeKTPOVIKOU eUTopiou.

- Epappoyr| Tou nAektpovikoL/KIvnToL umopiou/emi-
XElpeiv o€ S1apopouc eumopikolc KAGSouc.

- Avantuén 10ToTomoU e XPrion cuoTAUATOC Slaxei-
plong meplexopévou (CMS).
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A&loAGynon goltnTwy:

- Tpamtn e€étaon (60%).

-MNapouoldoelg pyactwyV aTOUIKES Kat OHadIKEC (40%).

BiBAloypaepia:

1. Chaffey, D. (2016). Wnpiakég Emyeiprioeic kat HAe-
KTPOVIKO Eumoplo: Ztpatnyikn, YAormoinon kai Epappuo-
yn. Ek8ooeig KheiddpiBuog EME, ABryva.

2.King, D., Turban, D. C,, Turban, E,, Lee, J., Liang, T.-P.
(2015). H\ektpovikd Eumdplo. Ekdooelc X. Tkioupda &
Y1A EE, ABrva.

3.Laudon, K. & Traver, C. G. (2018). HAektpoviké Eumo-
pto (14n ékdoon). Ekddoeic A. Mamaocwtnpiou & 1A IKE,
AbBrjva.

4. Rutledge, P-A. (2014). Ontikdg odnydg Tou
WordPress. Ek§doeic M. Tkioupdag, ABriva.

5.BAaxomouAou M., & Anuntpiadng 2. (2014), HAektpo-
VIKO Emixeipeiv kat MapkeTtivyk - Kaivotopa povtéla kat
oTPATNYIKEC OTNV YNn@lakr emoxn. Rosilis, ABrva.

6. Bhaxomouhou, M. (2020). Wneiokd Mdapketivyk: Ao
™ Bewpia otnv mpa&n. Ekdooeig Rosili, ABriva.

7.Mmikag, I. (2015). M&Oste to WordPress 4x. Ek§doel¢
KAeldapiBuoc, Abryva.

8. EmmAéov dpBpa, HENETEC TTEPIMTTWOEWVY KAl UAIKO
Ba Sivovtal katd tn Sidpkela Twv Staré€ewv cOpPWVa
UE TNV EMKAIPOTNTA KAl TIG €EENIEEIC OTNV OIKOVOUia Kall
TIG ETIXEIPAOELG.

Z1patnyikn HAektpoviknc Emyegipnong kat Yneiakou
Mépxketivyk - (E-Business and Digital Marketing Strategy)

E€dunvo: 20

KatevBuvon-TUmog: YoxpewTiko - Mevikou YmoBd-
Bpou

EBSouadiaia Sidaokalia: 3

MoTtwTikéC povadeg (ECTS): 7,5

MaBnotakd amoteAéouaTa:

H otpatnyikn piag emyeipnong amoteAei Tov odnyo
Yla TNV avamtuén Kal EMéKTacn tng, €ite 6To Pnelakd
gite 01O MAPASOCIAKO ETIKEIPEIV. XTO PdOnua autod Ba
€EETAOOUVE TIG TTNYEG TOU AVTAYWVIOTIKOU TTAEOVEKTH M-
TOG YO TIG e-ETMIXEIPNOELG Kal BépaTa mou drmtovTal 6To
oTPATNYIKO YN@Lako marketing.

Ot ortntéc Ba €pBouv og emapr kal Oa e€olkelwBoUv
JLE TA TTIO ONUAVTIKA EQYAAEIQ OTPATNYIKAS avAAuong Kal
AYNG oTpaTnyiKwy amo@docewv. Me tn fon0eia peAeTwV
TIEPIMTWOEWV Bd EOTIACOVE TNV TPOCOX UaG o€ BEua-
Ta e10680U 0¢€ VEeC ayopéEg, SlapopoToinong, Ynelakou
METAOXNHUATIOMOU Kal Oa e€eTACOUE TA VEQ HOVTEND
e-gMmIXEIPELV Kal Yn@lakoL marketing.

TéNog o1 potTnTEC péoa amd éva project, mou Ba ekmo-
vijoouv ota mhaiola Tou padnpuatog, 6a Katavoroouv
S1061kacia Tou oTPATNYIKOU 0XeSIAGUOU YIa TO NAEKTPO-
VIKO ETIXELPEIV Kal TO Yn@lakd marketing.

Me tnv mepdtwon tou pabrjpatog ot portntég Oa givat
o€ Béon va:

1. Katavoouv Tn onpacia tng otpatnylkng oto ovy-
XPOVO YN@LaKko mepIBAAov.

2. AvaAUouV TO €EWTEPIKO KAl ECWTEPIKO OTPATNYIKO
mepIBANoV Hiag e-emixeipnong.

3. Xxeb1dlouy, eMAEYOUV Kal va UAOTIOIOUV GTPATNYI-
KEC Yla e-gMmIXElpeiv Kal Ynelako marketing.

4, A§loAoyoUV TNV ATTOTEAECUATIKOTNTA TNG EKAOTOTE
OTPATNYIKAG.

5. Mapouacidlouv avagopEG OXETIKEG e TNV OTPATNYI-
KI] TTOU €x€l EMAEYE( KAl TA AMTOTEAEOHATA TNG.

Meplexdpevo pabruatoc:

31a mhaiola Tou pabnuatog e€etdlovtal ta €€ng avti-
Keipeva:

- ZTpatnyikn: Kupla otoixeia kat BacikéG OTPATNYIKES
QAVTAYWVIOTIKOU TTAEOVEKTHLATOC.

- AvaAuon e0WTEPIKOU Kal eEwTePIkoL TIEPIBANNOVTOC:
SWOT kai PESTEL analysis.

- ZTPATNYIKA avAAUon cUYXPoVou Pn@lakoL EPIRAA-
\ovtoc.

- ZtpaTnytkdé marketing: évvola kail onuacia.

- 2TpatnyIkOG oXeSIA0UOC e-ETIXEIPEIV KAl PnPpLaKoU
marketing.

- Texvikég ANYNG amo@Aocewv.

- Em\oyn otpatnyiknig kat UAOToinon GTPATNYIKAG.

- AElOAOYNON OTPATNYIKWV e-ETIXEPEV KAl PnPLOKOU
marketing.

- Néa LovTéNa e-eTIXEIPELY, KAl PPLOKOC PETAOXN-
MOTIOUOC.

- MeAéteg Mepimtwoewy - Project.

A&loAbynon goItnNTWv:

- Ekmévnon kat mapouaiacn £pyaciwv aToUIKWY Kal
opadikwy (100%).

BiBAloypaepia:

1. Angeloska-Dichovska, M., & Petkovska-Mirchevska,
T. (2017). Challenges of the Company in the New
Economy and Development of E-business Strategy.
Strategic Management, 22(2), 27-35.

2. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

3. Felix, R., Rauschnabel, PA. and Hinsch, C. (2017),
“Elements of strategic social media marketing: a holistic
framework”, Journal of Business Research, Vol. 70, pp.
118-126.

4, Jelassi, T., &Enders, A.(2014) Strategies for e-Business:
Concepts and Cases, 3rd Edition, Pearson Education.

5. Johnson, G., Scholes, K., & Whittington, R. (2019).
Exploring corporate strategy: text & cases, 12th edition.
Pearson education.

6. Hagberg, J., Sundstrom, M. and Egels-Zandén, N.
(2016), “The digitalization of retailing: an exploratory
framework” International Journal of Retail & Distribution
Management, Vol. 44 No. 7, pp. 694-712.

7. Mithas, S., Tafti, A., & Mitchell, W. (2013). How a firm'’s
competitive environment and digital strategic posture
influence digital business strategy. MIS quarterly, 511-
536.

8. Ross, J. W,, Beath, C. M., & Sebastian, I. M. (2017).
How to develop a great digital strategy. MIT Sloan
Management Review, 58(2), 7.

9. Trainor, K.J. (2012), Relating social media technolo-
gies to performance: a capabilities- based perspective,
Journal of Personal Selling and Sales Management, Vol.
32 No. 3, pp.317-331

10. Tsimonis, G., & Dimitriadis, S. (2014). Brand strate-
gies in social media. Marketing Intelligence & Planning,
32(3), 328-344.
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11. Mamaddkng B., (2016), Ztpatnyikni Twv Emixelprioe-
wv: EAAnvikn kat 81eBvi epmelpia., Ekd/Mmévou, ABrjva.

12. EmmAéov apBpa, HENETEC TTEPITTTWOEWY Kal UAIKO
Ba Sivovtal katd T Sidpkela Twv SlaAé€ewv oUWV
HE TNV EMKAIPOTNTA KAl TIG £EENIEEIC 0TV OlIKOVOia Kal
TIG ETTIXELPNOELG.

Avantuén kat Xpnuatoddétnon Epywv HAekTpovikou
Emyeipeiv - (Developing and Financing an E-Business
Project)

E€dunvo: 20

KateuBuvon-Tumog: YoxpewTIKO - evikou Yriofd-
Bpou

ERSouadiaia Sidaokahia: 3

MotwTtikég povadeg (ECTS): 7,5

Mabnotakd amoteAéopata:

H paydaia avamtuén Tng xpnong Yn@laknig texvoloyi-
ag og GAOUC TOUC TOEIC TNG OIKOVOUIKNG SpaoTnplotn-
Tag SnUIovPYNOE CNUAVTIKEG EVKAIPIEC Y1a TNV avamTtuén
KAIVOTOUWV ETIXEIPNUATIKWV SPACEWV TTOU TIPOCPEPOUV
PNPLAKA TIPOIOVTA KAl UTTNPECIEC TOCO OE KATAVAAWTEC
&00 Kal O€ EMKEIPAOELG.

3 TOX0G TOU HaBrUATOC Eival VA TIPOGPEPEL GTOUG POITN-
TECTIC IKAVOTNTEC KAl S§10TNTEC TTOU amartouvTal yla T &n-
piovpyia o veopuolg emixeipnong (startup) mou Ba éxel
WG AVTIKEIUEVO TO PNPLAKO ETTIKEIPEIV. ZTO TTIPWTO PHEPOG TOU
paBrjpaTog To evOlapépov Hag e0TIAlETaAL 0TV €vvola Kal
TN ONMAGIA TNG EMIXELPNMATIKOTNTAG KAl TNG KAVOTOMIAG
OTO PNPLaKO TIEPIBANNOV, KAl OTOUC TPOTTIOUC JUE TOUC OTTON-
OUG UITOPOUE VA TO AVAAUOOUE TIPOKEIEVOU VA AVOyVW-
PIioOUE EUKAIPIEC KAl ETTIXEIPNUATIKEG IO€€C. XTO SeUTEPO
MEPOC Ol POITNTEC HOBAiVOUV UE EQPAPUOCEVO TPOTIO TN
ouvtaén evog mMXEIPNUATIKOU OXESIOU YIa e-ETTIXEIPNOELS
(startups), dAAG Kall TOV TPOTTO LIE TOV OTTO{0 SNULoUPYEITAl
kat Siaxelpietarl pia opdda mou KaAgital va UAOTTOIoEL
MIQ ETTIXEIPNUATIKE 16€0L. TO TPITO KAl TEAEUTAIO UEPOG TOU
paBripatog mapouotdlovtal ot KUPIEC TTNYEC XPNUOTOSATN-
ONG 1A ETXEIPNMATIKAG I0£0E, AANA KAl Pn@Lakd epyaleia
xpnuatodotnong (crowdfunding, ICOs).

Kevtpikd poAo 0TO HABNua auto €xel n avdAnyn evog
project amod Toug QOITNTEC, OTA TTAAICIA TOU OTTOI0V Ka-
AouvTadl va oUVTAEOULV TO ETTIXEIPNUATIKO TTAAVO Yyid Hia
emixeipnon mou Ba xpnolpoToLEl TNV YN@LaKh TEXVOAO-
yia Kat Ta Ynelakd epyaleia.

Me TnVv mepATwon Tou Habnuatog ot poltnTéC Oa gival
o€ Béon va:

1. AvtihapBavovTtal Ti¢ Bacikég apyEG TNG EMIXELPNA-
TIKOTNTAC KAl KAIVOTOUIAG 0TO PNn@Lako TTEPIBANOV yia
Mla veopung emixeipnon (startup).

2. Avayvwpifouv Kal va a&loAoyouV ETIXEIPNHUOTIKEC
€UKaAIPieg Kal 16€¢EC.

3. ZuvTtAoo0oUuV Kal va EMIKOIVWVOUV EVa ETTIXEIPNA-
Tk MAGvo.

4. Anpioupyouv kat va SiaxelpiCovtal opddeg €pyou
(team management).

5. Katavoouv kal va a&lomotolv Tig S100€01EG TTNYEC
XpnuotodoTNOoNG.

Meplexdpevo pabnpatog:

>1a mhaiotla tou padnuatog e€etdlovtal ta €€ng avti-
Keipeva:

- EmyelpnuatikdtnTa Kat Kavotopia oto Yn@lako (ot-
KOVOWMIKO) TIEPIBANOV.

- Emyeipnuatiké oxedio piag e-Emixeipnong - Business
model Canvas.

- Aloyeipton opadwv Kal KavoTouiag.

- XapaKtnploTikd Kat mpoPAnuata pia e-business
Startup.

- Xpnuatoddtnon e-emixeipnong.

- Venture capital.

-Z0yxpovec poppéc Xpnuatoddtnoncl: Crowdfunding.

- JUyXpoveg Hop@ég Xpnuatodotnong Il Initial Coin
Offering (ICO).

- Meléteg Mepimtwoewy - Project.

A&loAGYNoN POoITNTWV:

- Ekmévnon kat mapoucioon Epyaciyv aTopIKWY Kal
opadIKWV (100%).

BiBAloypagia:

1. Aulet, B. (2013). Disciplined entrepreneurship: 24
steps to a successful startup. John Wiley & Sons.

2. Bygrave W.B., Zacharakis A., & Corbett A.C (2019)
Entrepreneurship. 5th edition, Wiley.

3. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

4.Ghezzi, A., & Cavallo, A. (2018). Agile business model
innovation in digital entrepreneurship: Lean startup
approaches. Journal of business research.

5.Kraus, S., Palmer, C,, Kailer, N., Kallinger, F. L., & Spitzer,
J.(2019). Digital entrepreneurship. International Journal
of Entrepreneurial Behavior & Research.

6.Nambisan,S.(2017).Digital entrepreneurship:Toward
a digital technology perspective of entrepreneurship.
Entrepreneurship Theory and Practice, 41(6), 1029-1055.

7.Richter, C, Kraus, S., Brem, A, Durst, S., & Giselbrecht,
C.(2017). Digital entrepreneurship: Innovative business
models for the sharing economy. Creativity and
Innovation Management, 26(3), 300-310.

8. Ries E., (2011)., The Lean Startup: How Today’s
Entrepreneurs Use Continuous Innovation to Create
Radically Successful Businesses., Currency.

9. Spinelli, S, & Adams, R. (2015)., New Venture
Creation: Entrepreneurship for the 21st Century, 10th
edition., McGraw-Hill.

10. BAaxomoUhou M., Anuntpiddng X. (2014), HAektpo-
VIkO Emixelpeiv kat Mapketivyk - Kalvotéua povtéha
Kal oTpatnyIkég oTnv Wnelakr emoxr., E.Rosili Business
Books, ABrjva.

11. ZaAaBou E., (2013). Kawvotopia kat ahhayr) oto
Emyelpeiv., E.Rosili Business Books, ABrjva.

12. EmmAéov dpBpa, HENETEG TIEPIMTTWOEWV KAl UAIKO
Ba Sivovtal katd ™ Sidpkela Twv Stalé€swv cLPPWVA
HE TNV EMKALPOTNTA KAl TIG £EENIEEIC 0TV OlIKOVOia Kal
TIG ETTIKELPNOELG.

‘Epguva Ayopdc kat Emotpn Aedopévwy Il - (Market
Research and Data Science Il)

E€dunvo: 10

KatevBuvon-TUmog: YITOXPEWTIKO - TevikoU YToRd-
Bpov

ERSopadlaia Sidaokalia: 3

MoTtwTtiké povadeg (ECTS): 7,5
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Mabfnotakd amoteAéopata:

JKOTTOC TOU JaBAUATOC €ival n Katavonon, n yvwon
Kal n epappoyn peBddwv moAupetaBANTAC (MoAuma-
PAyoVTIKAG) avaluong deSopévwy, yia tnv vAormoinon
S1ad1KaCIWV TPONYUEVNG OTATIOTIKAG avAAuUoNG Kal
€@apuoyn Toug oto medio NG £peuvag ayopdc Kal Tou
pdpketivyk. H mohupetaBAnTri avaiuon acyoleital pe
HEBOSOUG GUNNOYNG, TIEPLYPAPNG Kal avaAuong evog
OUVOAOU UTTOKEIPEVWV I TIEIPAUATIKWY HovASwVY TTou
meplypd@ovTal amod TOANEC HeTaPANTEC. H xprion au-
TWV TV HEBOSWV amoTelei mayia kat diadedopévn ta-
KTIKI OTIG EMYEIPATELG KAl TOUG OPYAVIOUOUG, Yid TNV
urootnptEn otn AnYn amo@dcswv. MAAioTa, éxouv yi-
vel 1dlaitepa SnUo@IAeig Ta TeAeuTaia xpovia, Kabwg n
TEXVOAOYIKN €€ENIEN KAl Ol OXETIKEC TTAPEXOUEVEG AVCEIG
TIPOOPEPOULV EVKOAN TTPOOBAcH O€ KATAKEPUATIOUEVA
Sedopéva peyalou oykou (big data). H Sidaktéa UAN
OTIOTEAEI CUVEYELD TOU AVTIOTOLXOU HaBrjpuatog tou 1ou
e€apnvou kal amofAénel otn SuvatodTNTA TWV POITNTWV
va SlaXEIPIOTOUV OMOTIKA TIG CUYXPOVEG OVAYKEG TOU
PNPIAKOU PAPKETIVYK Yia oUVOETN Kal €1 BaBog ava-
Auon SeSopévwy Kal EPUNVEIN TWV AVTIOTOIKWVY ATTO-
TENECUATWY HEOW TNE oUvTaéng ekBéoswv. EIdikoTepQ,
e€etalovtal Kat JEAETWVTAL AVOAUOELG TTAAVEPOUNONG
(regression analysis), mapayovtikég avalvoelc (factor
analysis), avahvoeic opddwv (cluster analysis), Sidkpt-
ong (discriminant Analysis), TapayovTIKéG avalUOELG
TwV avTioToIKIWV (correspondence Analysis) kat conjoint
analysis. To udbnua oAokAnpwveTal Pe avapopd o€ &l
oaywyIKda {NTrHATA KAl EVVOLONOYIKEG TIPOCEYYIOELG TNG
SEM (Structural Equation Modeling).

Me tnv mepdtwon tou padrjpatog ot portntég Oa givat
o€ Béon va:

1. Tvwpifouv Ti¢ TOAUHETABANTEC (TOAUTTAPAYOVTIKEC)
uebodouc avaluong dedopévwv.

2. Epapuolouv avaluoelg maAivépounong.

3. YAomoloUv mapayovTIKEC avaAUOELC.

4.Y100eT00V aVaAUOEIG OHAS WV yia TNV KATNYOPLOTIO -
non 5e80uéVwV OXETIKWVY LUE TO HAPKETIVYK.

5. Epappélouv avalloelg SIAKPIoNG Kal TTAPAYOVTIKEG
AVOAUOEIC AVTIOTOLXIWV.

6. YAorolouv conjoint analysis.

7. TvwpiCouv tn onuacia tng SEM oto cuyxpovo pdp-
KETIVYK.

8. Katavoouv Kal EpunveVOUV TA ATTOTEAEGHATA TWV
avaAUoEWV TOUG.

9. ZUVTACGOULV AVAPOPEC TWV ATTOTEAECUATWY TNG
EPELVNTIKNC TOUC Sladikaciag.

Meplexdpevo pabriuatog:

>1a mAaiotla Tou padnuatog e€etddovtal ta €€ng avti-
Keipeva:

- Eloaywynj otnv moAumapayovTikr avaiuon dedopé-
vwv (Multivariate Data Analysis).

- Avaluon mahivdpodunong (Regression Analysis).

- AlepeuvnTikn kat EmPeBaiwtikn MapayovTikn avau-
on (Exploratory & Confirmatory Factor Analysis).

- AvdAuon opddwv (Cluster Analysis).

- Avaluon Sidkpiong (Discriminant Analysis).

- Mapayovtik avdiuon twv avtioTolXiwv (Corre-
spondence Analysis).

- Conjoint Analysis.

- Eloaywyn otn SEM (Structural Equation Modeling).

- 20vtaén Kal Tapouciaon ava@opwy Kal ATmoTEAE-
ouatwyv gpguvnTikng Stadikaoiac.

A&loAoynon goltnTwy:

- lpamntn e€étaon (60%).

- MapOUCIACEIC EPYACIWY ATOMIKEC Kal OASIKEC (40%)

BiBAloypaepia:

1. Field, A. (2013). Discovering statistics using IBM
SPSS. Sage.

2. Grus, J. (2019). Data science from scratch: First
principles with Python (2nd Edition). O'Reilly Media
Inc, USA.

3. Malhotra, N. K., Nunan, D., & Birks, D. F. (2017).
Marketing Research: an applied approach (5th edition).
Pearson.

4. Mazzocchi, M. (2008). Statistics for marketing and
consumer research. Sage.

5. Provost, F.,, & Fawcett, T. (2013). Data science for
business. O'Reilly Media Inc, USA.

6. Radziwill, M. N., & Benton, C. M. (2019). Statistics
(the easier way) with R (3rd Edition). Lapis Lucera, USA.

7. Zwpkog, I, & Baoihakomoulou (2005). Epappoyn
peBSSWVY avaluong otny épguva ayopdc. Ekdooelc Zta-
MOUANG, ABrjva.

AIAAYKONTEX

A1daokovteG Tou TURUaTog AloIKNTIKAG EmMoTtApNng Kat
Texvoloyiag ANTONIAAHY IQANNHX

Avaminpwtnc Kabnyntnc. NMavemotnpio Autikng Ma-
kedoviag. Xxohr} Olkovopikwv Emotnuwv. Tuiua Aloikn-
TIKNAG EmMoTtAUNG Kat Texvoloyiag.

'VwoTIKO avTikeipevo: Etaipiki AtakuBépvnon amo-
SoTtikoTNTa Kal emevOUOELC.

ZUVTOMO Bloypa®iko onueiwua

O Ap. Avtwviddng lwdvvng iddokel pabruata Aloi-
Knong, Xtpatnylkng Emyeipricewv kat Marketing. ‘Exet
omnouddoel AypoTikr Otkovopia, Oikovouikd kat Etaipikn
Alakufépvnon oto AploToTéelo MNavemoThio @socoa-
Movikng kat Otkovopikd kat Marketing oto Mavemotruio
Tou Reading oto Hv. BaciAelo. Akdpun €xel pyaoTei wg
OUPBOUVAOC ETTIXEIPNOEWY OE BEUATA OTPATNYIKAG Kal
enMevOUOEWV OTOV TTIPWTOYEVH KAl SEUTEPOYEVH) TOPEQ
yla 6 xpovia, alAd katl wg afloAoyntng emevéloewy Kal
Xpnuatodotrioewv pikpopeoaiwv Emixelpricewv otnv
ATEbank yia 3 xpovia. Exet 518det pabrpata olkovopt-
Kwv, dloiknong emixelprioewv kal marketing, o€ TuRpATA
Twv TElI Autikn¢ Makedoviag, A.TEI @ecoalovikng, Kat
oto TEl Kapdahag, T600 o€ mPOnTUXIaKO 600 KAl OF He-
TATTUXIOKO €Mimedo.

Ta akadnpaikd tou evdlagépovta kat 1o Snpoacteu-
HEVO TOU EMOTNHOVIKO £PYO TIEPIOTPEPOVTAL YUPW ATTO
BpaTa oTPATNYIKNG ETTIXEIPNOEWVY Kal EEWOTPEPELAG,
™ oxéon Twv Sopwv TS ETaipikng AlakuBépvnong Kat
anmodoTIKOTNTAC TWV ETIXEIPHOEWVY, KAl TO NAEKTPOVIKO
marketing kat ta social media.

EvdeikTikég EmoTtnpovikéG AnpooteVoEIg

Antoniadis, |., Spinthiropoulos, K., & Kontsas, S. (2020).
Blockchain Applications in Tourism and Tourism Market-
ing: A Short Review. In Strategic Innovative Marketing
and Tourism (pp. 375-384). Springer, Cham.
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Antoniadis, I., Gkasis, C., & Kontsas, S. (2019). The
Relationship of Insider Trading Announcements,
Ownership Structure and Corporate Governance: An
Event Study Analysis of Athens Stock Exchange Market
Technology Firms. International Journal of Economics
and Finance, 11(7), 1-13.

Antoniadis, I, Paltsoglou, S., & Patoulidis, V. (2019).
Post popularity and reactions in retail brand pages on
Facebook. International Journal of Retail & Distribution
Management.

Antoniadis, 1., Assimakopoulos, C., & Koukoulis, I.
(2019). Attitudes of college students towards online
advertisement in social networking sites: a structural
equation modelling approach. International Journal of
Internet Marketing and Advertising, 13(2), 137-154.

Assimakopoulos, C., Antoniadis, |.,Kayas, O.G., & Dvizac,
D. (2017). Effective social media marketing strategy:
Facebook as an opportunity for universities. International
Journal of Retail & Distribution Management.

BAITEAHX ZAMPIKHX

Emikoupog KaBnyntic. Mavemotiuo Autikig Makedo-
viag. XxoAr} Oikovopikwv Emotnuwv. TuApa AloknTikig
Emotung kai Texvoloyiag.

[VWOTIKO avTIKEipEVO: HAeKTpOVIKS Emixelpeiv

ZUVTOMO Bloypa@Iko onueiwpa

‘Exel TOAUETH SISOKTIK) KAl EPEVVNTIKY| EUTTEIPIQ, OU-
vepyalOUeVOC TOOO e ANa dnudota AEI tng xwpag (Ma-
vemoTtuio Makedoviag, MoAuTtexvikr ZxXoAr| ApIOTOTE-
Aeiou Mavemotnpiouv Osocalovikng EAANVIKO AVoIKTO
Mavemotnpio, TEl Autikic Makedoviac) éoo kat pe 181-
wTikd KoAéyia (City College - International Faculty of the
University of Sheffield, New York College), o€ mpomtuyi-
QKA KAl ETATTTUXIOKA TTIPOYPAUUATA 0TTOUS WV. ATTO@OI-
tnoe and 1o Tunua Epappoopévng NMANPo@opIkng Tou
MavemoTtnuiov Makedoviag Kat OAOKANPWOE TIG JETA-
TITUXIAKEG TOU 0TToUSEC oTa MAnpo@oplakd ZuoThuaTa
kat TN S18akTopikr Tou SlatpIPry oTIC OIETIXEIPNOIOKEG
NAEKTPOVIKEC ayopéEc, oTo idlo Mavemotruio. Ta epguvn-
TIKA TOU evElAQEPOVTAL ETTIKEVTPWVOVTAL OTO NAEKTPO-
VIKO EUTTOPLO/ETTIXEIPEIV, TNV NAEKTPOVIKI) CUUTTEPIPOPA
KOTAVOAWTH, TO KIVNTO EUMOPIO KAl TA TTANPOPOPLAKA
ovoTtnpata. Exel epyaotei o€ 3 epeuvnTIKA TPOYPAUATA
Kat é€xel dSnuooievoel TeploooTepeG amd 40 epyacieg o
S1e0vn TePLOBIKA Kal ouvESpPIa.

EvOeIKTIKEC SNUOCIEVOEIC:

Saprikis, V., Vlachopoulou, M., & Markos, A. (2019).
Modeling Consumers’ Payment Behavior Towards Con-
tactless Cards. International Journal of Business Informa-
tion Systems. (Accepted for publication).

Saprikis, V., & Markos, A. (2018). Modeling Users’ Ac-
ceptance of Social Commerce. International Journal of
e-Business Research, 14 (4), pp. 28-50.

Saprikis, V., Markos, A., Zarmpou, T. & Vlachopoulou,
M. (2018). Mobile Shopping Consumers’ Behavior: An
Exploratory Study and Review. Journal of Theoretical and
Applied Electronic Commerce, 13 (1), pp. 71-90.

Saprikis, V. (2018). Terrestrial Versus Online Gamblers:
An Empirical Study on Their Perceptions Towards e-Gam-
bling. In: Khosrow-Pour, M. Optimizing Current Practices

in e-Services and Mobile Applications. I1GI-Global Pub-
lishing. Hershey, Pennsylvania, USA, pp. 24-47.

Gkiolnta, E., Saprikis, V. & Vlachopoulou, M. (2017). The
Mobile Shopping Engagement: Surveys’ Review and
Empirical Study. Journal of Marketing and Consumer
Behaviour in Emerging Markets, 2 (6), pp. 7796.

Saprikis, V. (2016). An Empirical Investigation on Ter-
restrial and Online Gamblers’ Perceptions Towards e-
Gambling Activities. International Journal of E-Services
and Mobile Applications, 8 (1), pp. 37-46.

Saprikis, V. (2015). An Empirical Investigation of Inter-
net Users’'Perceptions Towards National and Internation-
al e-Shops. International Journal of Electronic Adoption,
7 (2), pp. 45-59.

Saprikis, V. (2013). Suppliers’ Behavior on the Post-
Adoption Stage of Business-to-Business e- Reverse Auc-
tions: An exploratory Study. Telematics and Informatics,
30(2), pp. 132-143.

Saprikis, V. (2013). A longitudinal investigation on
Greek university students’ perceptions towards online
shopping. Journal of Electronic Commerce in Organiza-
tions, 11 (1), pp. 43- 62.

Saprikis, V. &Vlachopoulou, M. (2012). Determinants of
Suppliers’ Level of Use of B2B eMarketplaces. Industrial
Management & Data Systems, 112 (4), pp. 619-643.

Zarmpou, T., Saprikis, V., Markos, A. & Vlachopoulou,
M. (2012). Modeling Users’ Acceptance of Mobile Ser-
vices. Electronic Commerce Research Journal, 12 (2), pp.
225-248.

Saprikis, V., Vlachopoulou, M. & Manthou, V. (2010).
The Greek B2B e-Marketplace Environment: An Empiri-
cal Investigation. Proceedings of the IADIS International
Conference on e-Commerce. (pp. 53-60). July 28-30, Frei-
burg, Germany (Best paper conference award).

Saprikis, V., Chouliara, A. & Vlachopoulou, M. (2010).
Perceptions Towards Online Shopping: Analyzing the
Greek University Students’ Attitude. Communications
of the IBIMA, Article ID 854516.

Saprikis, V., Vlachopoulou, M. & Manthou, V. (2009). A
Typology Framework of Greek B2B eMarketplaces. Inter-
national Journal of Business Innovation and Research, 3
(3), pp. 252-267.

KONXTANTINOX XNINGHPOMOYAOX

Emikoupog KaBnyntrc. Mavemotriuio Autiking Makedo-
viag. Xxohrj Oikovoukwy Emotnuwv. TuAua Aloiknong
Emotrung kai Texvoloyiag.

['VWOTIKO avTikeipevo: Aloiknon amodotikdtnTa, Blw-
oldtnTa Kat avantuén Emyeiprioewv

TUvTopo Bloypa@iko onueiwpna

Eival kdtoxog SU0 MPOMTUXIOKWV TITAWV oTToudwv
OTOV TOUEA TWV EQAPUOCUEVWY OIKOVOUIKWVY Kal S1oi-
Knong emxelprnoswy, evw éhafe to Metantuyiako Titho
>moudwv (M.Sc.) aré to Tunua Epappoopévng MAnpo-
POPIKNG TNG ZXOANC OKovoUIKwyY Kal Kovwvikwy Emi-
otnuwv Tou Mavemotnuiov Makedoviag Tng O@sooalovi-
KNG. Katéxel emiong AISaktopiko Aimwpa amd 1o Tunua
AeBvv kal Eupwmaikwv Zmoudwv tou Mavemotnuiov
Makedoviag (ecoalovikn). Exel epyaotei 6w kat mavw
ano pia Sekaetia o€ ENNNVIKEC ETTIXEIPH OELCG, EVW TTAPAA-



Tevyog B'4567/17.07.2023

EOHMEPIAA THX KYBEPNHZEQX

50493

AnAa NTav EMOTNUOVIKOG CUVEPYATNG OTO TEXVOAOYIKO
Exmaideutiko 16pupa Autikng Makedoviag otov Topéa
NG EPapUoouEVNG olkovoiag. Exel ypayel meplioodtepa
amoé 50 apBpa o€ Siapopa TeplodIKA 1 cuvESpLa.

Evdeiktikég Emotnpovikég AnpooteVoEelg

Spinthiropoulos K., Garefalakis A, Stiakakis E and
Chatsivasiliadou S (2010) “Financial Development and
Economic Growth: An Empirical Research About Greece-
Cointegration Test”, International Conference on Applied
Economics pp 743-748. Proceedings: ICOAE 2010, De-
partment of Economic Sciences, National and Kapodis-
trian University of Athens 26-28 Aug Athens, 2010

Konstantinos Spinthiropoulos, Christos Nikas and Ele-
ni Zafeiriou (2017) “The Growth and Crisis of the Greek
Economy in a Kaldorian Framework”. International Re-
view of Applied Economics. (International Journal of Ap-
plication or Innovation in Engineering & Management
(JAIEM), Volume 7, Issue 4, April 2018, pp 17-27.). Index
in Scopus.

Konstantinos Spinthiropoulos, “Rebooting of Greek
Economy through the potential role of service sector and
tourism”. 3rd International Scientific Conference "Produc-
tive Reconstruction of Greece: Alternative Strategies,
Kozani 7-9 December 2018.

C.G. Tsanaktsidis, K.G. Spinthiropoulos, “Implemen-
tation of Basic Principles of Econometric Analysis in
Petroleum Technology; A review of the econometric’,
IntechOpen. Index in Scopus- Web of Science (Accepted
for Publication) 2018.

Constantinos Tsanaktsidis, Eleni Zafeiriou, Konstanti-
nos Spinthiropoulos and George Kasapidis and Aikaterini
Itziou, “Oreganum vulgare; techno - economic analysis
for the alternative uses and the role of soil - climate con-
ditions”. The 4th International Conference on Agricultural
and

Biological Sciences (ABS 2018), June 26th-29th,Hangzhoo,
Zhejiang, China (Accepted),Paper ID: ABS2651 - Index in
Scopus, 2018.

AHMHTPIOX ZHZOMOYAOX

KaBnyntric. Mavemotruio AuTikng Makedoviac. Zxohn
Oikovoutkwyv Emotnuwv. Tuiua Aoikntikig EmotAung
Kat TexvoAoyiag.

'VwoTiké avTikeipevo: MpoypaupoTiopog H/Y.

YoudéC

Mtuxiouxog MoAutexveiov kat Master oto A.M.O.
A1SAKTOPIKO AimAwpa:

a. Linguinformatique

B. Ztpatnyikn Alayxeipion

EvdeikTikég EmoTtnuovikég SnuooteVoelg

"Multimedia Learning Materials", Zissopoulos Dimi-
trios, International Linguistics Association, AILA-AMO,
worlwide conference 15-19 April 1990, Thessaloniki.

"Visualisation of linear programming algorithms", La-
zaridis, V., Paparrizos, K., Samaras, N., Zissopoulos, D., in
Proc. 13th National Conference in Transport and New
Technologies, Hellenic Operational Research Society, 30
November-2 December, University of Piraeus, Greece,
pp. 729- 737, 2000 (in Greek).

"Eupsychian Management Implementation”, Dimitrios

Athanasios Zissopoulos & Iraklis G Mavromatidis, ECO-
NOMICTHOUGH, BULGARIAN ACADEMY of SCIENCE, vol
3-2000, Sofia, Bulgaria.

"Aspects on Industrial Counseling and Interviewing of
Teenagers and Students ", Dr. Serdaris Panagiotis & Dr
Zissopoulos Dimitrios, Bulgarian Journal of Psychology,
Bulgarian Academy of Science, Bulgarian Psychological
Society, 2001, Sofia, Bulgaria.

"Efficient Service Provisioning in a Multi-Domain Net-
work Environment", Malamati Louta, Evangelos Loutas,
Angelos Michalas, Stylianos Kraounakis, Dimitrios Zis-
sopoulos, SECOND IEEE INTERNATIONAL CONFERENCE
ON INTELLIGENT SYSTEMS, June 2004.

“Linking Knowledge Management and E-Learning:
The Issue of Reusability”, Dr. George F. Kokkinis, George
Topalidis, Dr. Dimitrios Zisopoulos, issue 5/2005, REVCAD
International journal, ISSN-1583-2279, University ALBA
JULIA, Romania.

Zissopoulos Dimitrios, Violeta COROBCEANU, G. Topa-
lidis, "Personality influence knowledge base application
from marketing to money power demolition’, New Tech-
nology & Marketing & Marketing, ISBN: 978-960- 88785-
3-2,24 & 25 May 2007, lerapetra, Creta.

Dimitrios Zissopoulos, Panagiotis Serdaris, Andreas
Karakizo, "EUTAXY-ML: meta language to homogenize
a product for distribution in a custom made barter net-
work", 12th WSEAS International Conference on SYS-
TEMS, Heraklion, Crete Island, Greece, July 22-24, 2008.

"H pntopikn otov MNpogkAoyikd Aywva, Ta ToANamAd
Méaoa kal n Xprion Toug otnVv MOAITIKNA., ZNoOmouAOC
Anunitplog, MAnpogoplikn otn Agkaetia 90, EMY,28-31
Madiou 1991, Euyevideio 16pupa.

AZTEPIOX 3OPMAX

Emnikoupog KaBnyntrc. Mavemotruo Autikic Makedo-
viac. ZxoAn OIkovo UKWV EmMotnuwy. TuAua AlotknTIKAG
Emotpung kat Texvoloyiag.

'VwoTiké avTikeipevo: Okovopikr MoArtikr kat Mpo-
YPOHHATIONOC

>ToVdEC

Mtuxio Owovoulkwv - Mavemotnuioko ‘1dpuua:
AvwTdtn Blopnyavikry Zxohr) ©@ecoalovikng Master of
Science Economic Policy and Planning (Oikovouikr Mo-
ATikn kat Mpoypappatiopdc) - Mavemotnuiaké 16puua:
Northeaster University, Boston MA. 1979

Mrtuyio MNaibaywyikwv Zmoudwy, ZEAETE, @ecoahovikn
1990

Yepvdpla oty E. E. A. E. - O mpoUmoAoyiopog epya-
Aeio oAokAnpwpévou management. - Mpoxwpnpévo
TTPOYPAUMA XPNMATOOLKOVOUIKOU management. - Ot-
KOVOUIKO MAdvo Spdong. - Motdtnta medatwy (client
loyalty). - O Ecwtepikog EAeyxog tov 210 Alwva.

SQOTHPIATPIANTAPH

KaBnyntpta. Mavemotrpio Auvtikng Makedoviag. Xxo-
Ay Otkovopikwv Emotnuwv. Tuiua Aoikntikng Emoti-
uNn¢ kat Texvoloyiac.

'VwoTiko avTikeipevo: HOIKA Kat Kowvwviky ihoco-
opia. Pntopikn, Emkowvwvia kat Hyeoia.

ZUVTOUO BloYPa@IKO OnUEiwa
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‘Exel mTuxio otnv lotopia kat Apxaloloyia oto lMave-
moTtHo lwavvivwv. NMapakoAouBnoe HETATTTUXIOKO 0T
®oocowia oto Mav/uio Tubingen otn Meppavia. Exet
Sevtepo Mruyio otn Oeoloyia oto AploTotélelo Mave-
Mmoo Ogooalovikng. To Aldaktopikd Tng Aimwpa
eivat otnv lotopia g Ohocoiag. Exel Metadidakto-
pké otnv MoArtikn Ohocogia oto Mav/uo ABnvwv
(EKMNA. ®ihoco@ikr| Xxohr). Exel Motomointikd ya tnv
ekmaidevon evnAikwyv amé 1o EKENIX pe aplBuo untpwou
EB20502. Eivai kdtoyog MNiotomointikou yia tn Alapeco-
A&Bnon amo 1o Kévtpo Alapecordpnong Nelpaiwc. Nnvw-
piCel TOAD KAAG TN YEPUAVIK Kal ayyAIKr) YAWooa. SUp-
METEIXE KAl CUUUETEXEL OE EANANVIKA Kai S1eBvr) ouveSpla
OXETIKA pe TN peBodoloyia g €peuvag otny lotopia
¢ Ohoocowiag, otnv Motk O\ocopia, otnv HOIKA,
otn Pntopikn, Emkowvwvia kat otn Oihoco@ikr Zupfou-
AeUTIKN. EXEl APKETEC CUUUETOXEC O€ ENANVIKA Kat S1eBvn
ouvédpla otnv EANNGSa kat oo e€wtepikod, oto Naidayw-
YIKO lvoTitouTo, Kévtpo EkmaideuTtiki¢ Epeuvacg, ouvep-
yaoia pe to Mav/pio tou Pittsburgh og B¢pata MoAiTikAg
Oioooiag kat Pntopikng, EBvikos Kévtpo Anpdaotag At-
oiknong kat Autodioiknonc/Tepipepelako lvoTiTouTo
Emuépewong Osooalovikng, Opyaviopog Emuopewong
Exmaideutikwv (O.E.N.E.K.), mpoypappa Tou Naidaywyt-
koU IvoTitouTou, Mpoypaupa Ediki¢ Ekmaidevong oto
Mav/po Atyaiou, Mpdypappa EidIKAG ZUPBOUAEUTIKAG,
Awayeiplong Kpioewv kat Yuyopetpiag tou MNav/piov A
yaiou, pe B¢pa: Texvikég Alampayudteuong Kat Pntopikn,
Awa Biou Exmaideuon: Emkoivwvia Kal PNTOPIKEG TEXVIKEC
otnv Emyelpnuatikotnta. Aida&e og mpomTuxlakd Kal
METOTITUXIOKA JoBnpata, KTOG amd 1o Turpa Nnma-
ywywv, otn OAoco@ikn oxoAr lwavvivwv AloBnTikn
@oocopia kat MoAitikiy ®hocogia oto Tunpa Alebvwv
Eupwmaikwy, MoAitikwv kat OIKOVOUIKWY ZTToudwv Tou
Mavemotnuiov Makedoviag. Aidae o petamtuxioka
oTo Tuua Nnmaywywy, Ta padruata: Pntopikn, ntéxvn
Tou Emyelpripartog, Pntopikn kat Anuovpyiki Mpaen,
Pntopikn kat AvaAuon Aoyou, Qewpieg TNG YAwooag Kalt
NG Emkowvwviag, Omtikr Pntopikn Kal ZnUeiwTtikn, Pn-
TopIKA- Emkowvwvia kat Oihocopia. Aida&e n Pntopikn.
H téxvn Tou Emixelprjpatog oto Tprua Ekmatdeutikng kat
Kowvwvikng MoAttikn¢ Tou Mavemotnuiouv Makedoviag,
kal EkkAnotlaoTtikn Pntopikn oto Maidaywyikd Tunua
AnpoTikn Exmaideuong tng Maidaywylkng ZxoAng Tou
EBvikoU kat Kamodiotplakou Mavemotnuiou ABnvav.
'Htav Emotnuovikd Yrevbuvn oto Mpoypappa Metamtu-
Xlakwv Xmoudwv EmoTtrpeg TnNg Aywync: Ekmaidevon otn
Alaxeipion AvBpwrmivou Auvapikou tou Maidaywytkol
TuRpatog Nnmaywywv tng Matdaywylkng XXoAng Tou
Mavemotnuiov AuTtikri¢ Makedoviag kai §idae Ta pa-
Onuata: «Ekmaideuon oTIC PNTOPIKEC TEXVIKEC KAl OTA
povTéNa emKkovwviagy, «<Movtéha Hyeaiag» kat «MéBo-
Sot AnYn¢ amo@doswy Kat dpPiuvong Stapopwvy. Htav
EMOTNMOVIKA YTeLBuvN oto Mpodypaupa Metantuyia-
kwv Xmoudwv Emotrueg tng Aywyng: Ekmaideuon otn
Aaxeipion AvBpwmivou AuvapikoU-Alapecordnon Tou
MNaidaywyikoL TuRuatog Nnmaywywv Tng Maidaywyikng
YxoAri¢ Tou Mavemotnuiou Autikng Makedoviag. Htav
EMOTNMOVIKA YeuBuvn kat diddokouoa o€ ToAA Ala

Biou Mpoypdupuata, dia {wong Kal €€ amooTtdoewg, yia
v Emkowvwvia, Tn Alaxeipion AvBpwmivou Auvapikoy,
Movtéha Hyeoiag kat tn ZupBouAeuTIKN.

Ta gpeuvnTikd ¢ evllagépovTal eotidlovtal otnv
HOkn kat Kowvwvikr Othocopia, Kat 181kOTEPA 0TN Pn-
TOpPIKNA, TNV EMKolvwvia, otn oxéon pAtopa Kat nyEtn,
otnv NOIKA TN AYng amo@acewv Kat Tng Staxeiptong
ouykpoucewv, otnv HOIkN Twv Emyeipricewv kat Op-
yaviopwy, otnv HBIkA Kowvwvikn kat Etaipikry EuBuvn,
0TNV MOALTIKA TNC EMIKOWVWVIAC, TTOAITIKA @INOCO®Ia,
OTNV TEXVN TOU ETTIXEIPAMATOC.

EVOEIKTIKEG EMMOTNUOVIKEG ANUOCIEVCEIG

BiBAia: MoArtikn, Pntopikn kat Emkowvwvia tov 140.
Oeoocalovikn: Aviwyv. ZtapouAng, 2009, 400 o. (Ema-
vékdoon 2010).AploTtotéAng Pntopikn €1 ANéEavSpoy,
MpotpenTtikdg Mpog Oepiowva. Pntopikn kat Oihocopia.
Oeoocalovikn: ZNTpog, (2012), oel. 606. To TOPTPETO TOU
D®oodou katd Tov EmiktnTo wg Bdon tng DIA0COPIKAG
YupPouleuTIkG. Ocooahovikn: AVTwV. ZTAPOUANG, 2012.
Rhetoric of Aristotle in «lifelong education». Lambert
Academic Publishing (LAP), 2012. Emiktntog EyxeipiSiov.
H téxvn tou Biou: O pi\oco@nuévoc Biog Tou TTOAITIKOU.
Oeooalovikn: ZNntpog, 2015, 348 0. Pntopikr N Téxvn Tng
Emkowvwviag amo v Apxaidtnta oto Bulavtio. Oscoa-
Aovikn, 2016, 200 o. AT6 Tn XUykpouon otn Alapeco-
A&Bnon. H Alapecoldpnon we Ztpatnyikn Kat MoAITikn
¢ Emkowwviag. ©sooalovikn: EkS. Avt. ZTapoUAN,
2018,175o.

Y116 Snuociguon: HOwr kat Kowvwvikr) Gihocogia tng
Emkowwviac. Eloaywyn otnv HOk tng Opyavwolakng
kat Emixelpnotaxnic Emkowvwviag. Hyeoia. Oewpieg Hyeoi-
ac. Amo Tov aploTtoteAikd pritopa 0To cUyxpovo HyEtn.
Oeoocalovikn: YTié ékdoon Avt. ZTApoUANG.

ApBpa: «<The communicational mask of the globalized
rhetoric: The modern interpretation of Aristotle’s “not
invedit and “invedit proofs». Asian Journal of Humanities
and Social Studies Vol. 02 -Issue 02 (2014) 253-258."Com-
municative reason as a means of the questioning of sub-
jectivity in John Dewey and Jirgen Habermas”. Skepsis
XXIII (2013), 372-383«Aristotelian Rhetoric As Tool Of
Development Of Critical Thinking In Education». The In-
ternational Journal of Social Sciences and Humanities
Invention. Vol. 2 issue 09 (2015), 1592-1598.«H Pntopikn
Tou AploToTéAn oTnv NBIKA Slamaidaywynon Tou av-
Opwrou». X1a MpakTIkd nuePidag e Béua: AploToTé-
Anc. AvBpwmog, EmotAun, Metaguolikr). (Oecoalovikn
23-24 lavouapiov 2015) @ecoalovikn, TX. 12 (2015), oo.
404-438.<H aploTtote NIk NOIKr 0TOV CUYXPOVO NYETN».
Aptototéhnc: O homo universalis Tn¢ apxaldtnTag KAl o
aévaog Sialoyog pe Tic emoTtipeg (PAwptva, Madayw-
YK ZX0AR, 25-27 NogpBpiouv 2016), 108-120. «<PriTopag
Hyétng i Hyétng PAtopag. O Hyétng otn Pntopikr Tou
AploTtotény. Neplodikd O\ocoeiv: emoTtrun, bvola,
mappnoia teuy. 20 (2019), 233-247.

MANATIQTHY YEPAAPHX

KaBnyntric. Mavemotruio Autikig Makedoviac. Xxohr
Otkovoukwv Emotnpwv. TuApa Aloikntikng EmotAiung
Kal TexvoAoyiag.
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I'VwoTiko avTikeipevo: Wuxoloyia Aloiknong Emixeipn-
oewv Kat Oiovouikol management.

ZUvVTOMO Bloypagiko onueiwua

‘Exel omouddoel ota MNavemoTtripia TG ZOQLag Kat Tng
O1\rrrroUTToANG Kal givat katoxog: Mtuyxiou Yuyoloyiag
Tou Mavemotnuiov Xogiac (Master of Arts in psychology
1986). Metantuxlakd oto MNavemotAiuio Xéglag (1996)
Juyxpovol pébodot TnG YAwooikng e€étaong otnv EA-
Aada Addktopag Wuxoloyiag tng Akadnuia Emotn-
pwv Xoeiag 1996. Aiddktopag oto Economy Marketing
Mavemotuio Texvoloyiag Tpogipwy MASBvTP 2011.
MoTtomoinon tou E.Ke.Mg Ekmaideutn k A§lohoyntr Ek-
nmadeutwv amd TG 23.02.2006 péxpt orjpepa.

AIETENETE APKETEC POPEC AVATIANPWTHG TPOIOTAUEVOC
Kat Tpéedpo¢ Tou THANATOC 0TN SIAPKELA TNG UTTNPEGI-
ag Tou péxpl onpepa. Eivanr umevBuvoc yia tn cupPou-
AEUTIKN Kal PuxoAoyIKr UTTOOTAPIEN TWV POITNTWV OF
emimedo 16pLATOC. YIIp&e HENOC TN OPYAVWTIKAG KAl
empPAénmovoag emrtponri¢ tou MMM otn Aloiknon Emixer-
prioewv (MBA) og ouvepyaaoia pe o EBvikd Okovoul-
k6 Mavemothpio Tou Ternopil otnv Oukpavia. To 2012
e€elixOnke otn Babuida Tou avaminpwtr kabnynt To
2012 e€elixbnke otn Babuida tou avaminpwtr Kabn-
yntA. Exel TAoUo1a EMAYYEAUATIKN, EKTTAISEVUTIKN KAl
OUMBOUAEUTIKN eumelpia Tooo otov 18iwTiké oo Kal
0710 Anpdaoto Topéa, o B€uata olkovoutkol marketing,
OUMPOUAOC ETAIPEIWY, PUXOAOYIKNG UTTOOTAPIENG, OF
Bépata epunveiag TNG KATAVAAWTIKAG CUUTIEPLPOPAG
KOl TOU HAPKETIVYK.

EvOeIKTIKEC ANUOOIEVDELG

H Yuyxoloyia tng mpoowmikotntag. Ekddoelg University
Studio press, 2002 @&o/vikn, ISBN 960-12-1084-9.

Wuxohoyia Blopnxavikng - eMXePNOIAKA ¢ Sloiknong,
ekb00¢lc University Studio press, 2008 @eccalovikn,
ISBN 978-960-12-1675-1.

OpyavwTik Zupmeplpopd kat Aloiknon. Ekddoelg
University Studio press, 2008 ©scocalovikn, ISBN 978-
960-12-2941-3.

Kowvwvikn Wuxohoyia Maperbov, Mapdv, MéNhov...,
ekdooelg University Studio press, 2014 ©@eoocalovikn
ISBN 978-970-12-2186-1.

Wuyxoloyia Twv Slatapaxwv Tou Adyou. Ekddoelg
University Studio press, 1998 ©&c/vikn, ISBN 960-12-
071-X.

EOH TZIATX0Y

EAIN. Navemotuio Autiknc Makedoviag. XxoAn O1-
KOVOUIKWV Emotnuwv. TuRpa AtolknTikAg EmotAiung
Kal Texvohoyiag.

>moudég

Eival kdtoxog nmtuyiou AoyloTtikAg, Aloiknong Emixel-
prioewv kat Maidaywyikng Katdptiong tTng AvWTaTng
>x0oAA¢ Matdaywylkng kat Texvoloyiknig Ekmaidevong
(A.X.MALTE.). Katéxel Metantuylako Aimwpa pe e18ikeu-
on otnv Tpame(ikr, TNG ZXoAr ¢ Kovwvikwv Emotnpwv
Tou EAAnvikoU AvolktoU Mavemiotnuiou. Emiong givat
KATOXOG TITUXiou 1Tou moTomolel TNV TOAU KAAR yvwon
NG YEPMAVIKNE YAWOOAC.

Exel 816a€e1 og mpomtuylako emimedo kat n SI6aKTIkN
eumelpia TNG €0TIAlETAL OTA EPYACTNPIOKA pHaBRuaTa,

XPNUATOOIKOVOUIKAG AOYIOTIKAG Kal YTTOAOYIOTIKWV
JUOTNHATWY TwV TUNUATWY AoYIoTIKAG Katl Aloiknong
Emyeipricewv avtiotorya.

‘EXEl CUUMETACYXEL OTNV UAOTIOINCN TWV £PYWV:

1. <KAPXIMHAHZ 1I: ENIZXYXH EPEYNHTIKON OMAAQN
TOY TEI AYTIKHZ MAKEAONIAZ».

2. «<AvAmnTuén Kovwv eKmatSeVTIKWV SpaoTNPLIOTATWY
petal tou TEI Autikng Makedoviag-Mapdptnua GAwpt-
vag kat Tou Mavemotnpiov Aylog Khepevtivog tng Oxpi-
bag otnv moAn MmitoAa tng MN.LA.M.».

3. «NoyloTikn Yoot pi€n tou Eidikou Aoyaplacuol
KovS&uliwv Ekmaidevonc kat Epguvag tou T.E.I AuTikng
Makedoviagy.

Evoeiktikég Emotnpovikég AnpooteVoElg

- Zissopoulos, Dimitrios A.; Kiriafini, Panagiota S.; Tsiat-
siou, Efthimia F.; Charitoudi, Georgia A.; Topalidis, George
(Greece, Slovakia): “University Acquired Skillw to Decrease
Unemloyment throygh Eupsychian Management”.

« Zissopoulos, Dimitrios; Topalidis, George; Kyrgiafini,
Panagiota; Tsiatsiou, Efi;"New Media Forgery: TV Ratings,
IRC pseudo promotion and EBU Televoting"

MAPINA BEZOY

EAIN. Navemotuo Autikic Makedoviag. XxoAn O1-
KOVOUIKWV Emotnuwv. TuRpa AtolknTikAg EmotAiung
Kat TexvoAoyiag.

>moudéq

Eivat kdtoxog mtuyiou tou Tprjpatog ®hocopiag,
MNawdaywyikrg, Yuxohoyiag Mavemotiuio lwavvivwy,
Oooco@ikn Zxohn (1993-1997). Katéxel Metanmtuytakod
Aim\wpa pe e16ikevon otn Aloiknon Emixeipricewv M.B.A-
MavemoTtriuto Ternopli Tng Oukpaviag & TEI AUTIKAC
Makedoviag - Tuipa Aigbvoug Eumopiou (2009-2011).
T'vwpiCel TOAU KaAd TV ayyAIKn Kat KA TNV tahiki.

Empuop@won-EvoeIKTIKEG EMOTNUOVIKEC ANUOCIEVOELS

- NMapakolouBbnon emuop@PwTiKoL MPoyPAUATOC TOU
M.IN.EM. Autikiic Makedoviag pe Titho «Aloiknon Méow
TTOXWV Kal HETPNON TNG amoSoTIKOTNTAG.

- Ainpepida Nepipepelakric A/vong A/Buiag kat B/Buiag
Exmaidevong Autikric Makedoviag- Eloriynon pe 6éupa «H
Kowwvikn KouAtoupa we Mapdyovtag Alapop@wong Tng
Exkmaideutikng Apdonc.

- YuppeToxn otnv Ainpepida tng Mepipepetaki A/vong
A/Bag kai B/Buiac Exkmaidevonc Autikiic Makedoviag pe
O¢ua NpofAnuatiopoi kat NMpoTdoelS yia pia ouyxpovn
Exmaidevon. pe Elorjynon «Exkmaideutikr AviooTtnTa Kalt
MpdoBaon ota AEl».

- Emdpadoeic Twv MME oti¢ aieg Twv vEéwv Kal TNV
EMIKOWVWVIAKH Toug S1ddpaon. Epguvntiko Mpdypappa
(2018-2019).

Amd dN\a Turjpata tou MAM.

Amé dMa MavemoTthuia

H anépaon autr va dnuootevBbei otnv Epnuepida tng
KuBepvnoswc.

KoCavn, 6 louhiou 2023

O lMputavng
OEOAQPOX OEOAOYAIAHX
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EONIKO TYMNOIPA®EIO

To EBvikS Tuntoypageio anotelei Snuooia unnpeoia unayduevn otnv Mpoedpia tng KuPép-
vNoNng Kat €xel Tnv euBUVN TG00 yia Tn ouvtaén, Staxegipton, eKTUTTWON Kal KUKAo@popia Twv
OUMwV NS Epnuepidag Tng KuPepvnoewc (OEK), oo Kat yia TV KAAUYN TwV EKTUTTWTIKWV -
€KOOTIKWY aAVAYKWY Tou dNUOGiou Kal Tou eupuTEPOU Sndalou Topéa (v. 3469/2006/A" 131
kat.5. 29/2018/A’58).

1. OYANO THZ EOHMEPIAAX THZ KYBEPNHZIEQZ (®EK)

¢ Ta ®EK o€ nAektpovikn popen Satibevtal Swpedv oto www.et.gr, Tnv mionun 10To-
oelida Tou EBvikoL Tummoypageiou. Ooa OEK Sev €xouv Pn@romoinbei kat KataxwploTei oTnv
AVWTEPW LOTOOENISO, Yn@lomolovvTal Kal amootéAovTal emiong Swpedv e TNV LTTOBoAN ai-
TNONG, Yla TNV OTToia APKEL N CUUTTARPWON TWV AVAYKAiwv OTolXEiwv OE 101K OpUA OTOV
l0TOTOTIO WWW.et.gr.

¢ Ta ®EK o évtumn popen Siatibevtal o pepovwpéva @UANA gite ameuBeiag amo 1o TuR-
pa NMwARoewv Kat ZuvdpounTwy, €ite TAOXUOPOUIKA PE TNV ATTOOTOA AITATOC Tapayyehiag
péow Twv KEM, eite pe etiola ouvdpopur| péow Tou TUAUATOC MWANCEWY Kal ZuVOPOUNTWV.
To kéoToC evog aompodpavpou OEK amd 1 éwg 16 oeideg eival 1,00 €, aAd yla KABe emimAéov
okTacéhido (i pépog autou) mpocaudvetal katd 0,20 €. To KOOTOG VoG éyxpwpou OEK amo
1 £w¢ 16 0ehidec eivat 1,50 €, aAAA yia kKABe emmAéov okTaoéAdo (1 PéPOC auTov) Mpooauéd-
vetal katd 0,30 €. To tevyxoc A.X.E.MN. SiatiBetat Swpeav.

o TpOTOL aMOOTOANG KEIHEVWY TTPOG Snpoocisuon:

A. Ta keipeva mpo¢ dnpocicuon oto OEK, amd TI UTINPECIEC Kal TOUG POPEIC TOu
dnuooiou, amootéNovtal nAektpovikd otn SievBuvon webmaster.et@et.gr e xprion
TIPONYHEVNG PNPLAKAG UTTOYPAPKG KAl XPOVOCHAVONG.

B. Kat' e€aipeon, 0ool moliteg Sev Slabétouv ponyuévn YN@LAKY UTTOYPAPK) UITOPOUV
€iTE VO amOOoTENOUV TaXUSPOIKY, EITE VA KATABETOUV UE EKTTPOCWTIO TOUG KEIUEVA TIPOG
dnpooiguon ektunmwpéva og XapTi oto Tunpa Mapaiafric kat Katayxwplong AnHocIEUUATWV.

* [TANPOYOPIEG, OXETIKA UE TNV ATOOTOAR/KATABEON £yyPA®WV TTPOG Snoaciguon, TNV NUE-
pnota kukhogopia Twv O.E.K., pe TV TWANCN TWV TEUXWV KAl JE TOUG IOXUOVTEG TILOKATANO-
YOUg yla ONeG TIG UTINPECIEG Pag, TepIAapavovtal otov otdtomo (www.et.gr). Emiong péow
Tou totéTomou Sidovtal TANPOPOPIEG OXETIKA UE TNV TOPEIa SNUOCIEVONG TWV EYYPAPWY, UE
Bdon tov Kwdikd ApiBuod Anpoactetuatoc (KAA). Mpokettat yia tov aptBud mou ekdidel to EOvi-
KO Tumoypaeio yia OAa Ta Keipeva mou mANPouV TI¢ TPoUToBEoEelg Snuoacicuonc.

2. EKTYNQTIKEX - EKAOTIKEZ ANATKEZ TOY AHMOZIOY

To EBvikd Tummoypa@eio avtamoKpIvOUEVO OE AITHHATA UTINPECIWV KAl OPEWVY TOU SNociou
avalapPdvel va oxeS1doel Kal va EKTUTTWOEL EvTuTia, @UANASLO, BiBAia, agioeg, umAok, pnxavo-
YPOQIKA évTuTia, @akéAoug yla KABe xprion, K.d.

Emiong oxed1adel Yn@lakég ekdOOEIC, AoyOTUTIA KAl TIAPAYEL OTITIKOAKOUGTIKO UAIKO.

Tayudpopikn AiebBuven: Kamodiotpiov 34, T.k. 10432, ABriva  lototonog: www.et.gr

THAEOQNIKO KENTPO: 210 5279000 - fax: 210 5279054 MANPOoYOopIEC OXETIKA e TNV AelToupYia
Tou lototomou: helpdesk.et@et.gr

EZYMHPETHZH KOINOY AMOOTOAR YNPLOKA UTTOYEYPAUUEVWY
NwAnoeig - Zuvdpopég: (Iooyeto, TA. 210 5279178 - 180) eyypdq)wv TIPOG 6nuoo{guon oto OEK:
MAnpogopisc: (Iodyeto, Ip. 3 kat TAe@. KéEvTPO 210 5279000)  webmaster.et@et.gr

Mapahapn Anp. 'YAnG: (Io6yelo, TA. 210 5279167, 210 5279139)

MANPOYOPIEG yla YeVIKO TTPWTOKOANO
Qpdpto yia 1o Kovo: Acutépa we Mapaokeun: 8:00 - 13:30 Kat aMnhoypagio: grammateia@et.gr

[eiTe pac T yvwpn oac,

* 0204567 1707 230020 =*



